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PART I
Special Note About Forward-Looking Statements

Certain statements contained in this Form 10-K (or otherwise made by us or on our behalf from time to time in other
reports, filings with the Securities and Exchange Commission, news releases, conferences, World Wide Web postings
or otherwise) that are not statements of historical fact constitute forward-looking statements within the meaning of
Section 27A of the Securities Act of 1933, as amended, and Section 21E of the Exchange Act of 1934, as amended,
notwithstanding that such statements are not specifically identified. Forward-looking statements include, but are not
limited to, statements about our financial position, business strategy, competitive position, potential growth
opportunities, potential operating performance improvements, the effects of competition, the effects of future
legislation or regulations and plans and objectives of our management for future operations. We have based our
forward-looking statements on our management s beliefs and assumptions based on information available to our
management at the time the statements are made. Use of the words may, should, continue, plan, potential, anti

believe, estimate, expect, intend, outlook, could, target, project, seek, predict, or variations of suc
expressions are intended to identify forward-looking statements but are not the exclusive means of identifying such
statements. Forward-looking statements are not guarantees of future performance and are subject to risks and
uncertainties that could cause actual results to differ materially from those in such statements. Factors that could cause
actual results to differ from those discussed in the forward-looking statements include, but are not limited to, those set
forth under Item 1A. Risk Factors as well as other factors described herein or in our annual, quarterly and other
reports we file with the Securities and Exchange Commission (collectively, cautionary statements ). Based upon
changing conditions, should any one or more of these risks or uncertainties materialize, or should any underlying
assumptions prove incorrect, actual results may vary materially from those described in any forward-looking
statements. All subsequent written and oral forward-looking statements attributable to us or persons acting on our
behalf are expressly qualified in their entirety by the applicable cautionary statements. We do not intend to update
these forward-looking statements, except as required by applicable law.

Live Nation (which may be referred to as the Company , we , us or our )means Live Nation, Inc. and its subsidiar
one of our segments, as the context requires.

Item 1. Business
Our Company

We believe we are one of the world s largest diversified venue operators for, and promoters and producers of, live
entertainment events. For the year ended December 31, 2005, we promoted, produced or hosted over 29,500 events,
including music concerts, theatrical performances, specialized motor sports and other events, with total attendance
nearing 60 million. In addition, we believe we operate one of the largest networks of venues used principally for
music concerts and theatrical performances in the United States and Europe. As of December 31, 2005, we owned or
operated 119 venues, consisting of 77 domestic and 42 international venues. These venues include 37 amphitheaters,
61 theaters, 15 clubs, four arenas and two festival sites. In addition, through equity, booking or similar arrangements
we have the right to book events at 34 additional venues. For the year ended December 31, 2005, we generated
revenues of approximately $2.9 billion. Approximately 90% of our total revenues for 2005 resulted from revenues
related to our owned or operated venues and from our promotion or production of music concerts and theatrical
performances.
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In addition, we believe we are a leading integrated sports marketing and management company specializing in the
representation of sports athletes.

Our principal executive offices are located at 9348 Civic Center Drive, Beverly Hills, California 90210 (telephone:
310-867-7000).
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We were formed through acquisitions of various entertainment businesses and assets by our predecessors. On
August 1, 2000, Clear Channel Communications, Inc. ( Clear Channel or Clear Channel Communications ) acquired
our live entertainment business, which was initially formed in 1997. On August 2, 2005, we were incorporated in our
current form as a Delaware corporation to own substantially all of the entertainment business of Clear Channel
Communications. On December 21, 2005, the separation of the business previously conducted by Clear Channel s live
entertainment segment and sports representation business, now comprising our business, and the distribution by Clear
Channel of all of our common stock to its shareholders, was completed in a tax free spin- off (the Distribution, the
Separation or the spin-off ). Following our separation from Clear Channel, we became a separate publicly traded
company on the New York Stock Exchange (NYSE: LYV) on December 21, 2005. In connection with the Separation,
we issued, through one of our subsidiaries, $40.0 million of redeemable preferred stock and borrowed $325.0 million
under a new credit agreement. We used the proceeds to repay $220.0 million of debt owed to Clear Channel
Communications and Clear Channel Communications contributed to our capital the remaining balance owed them.
See Recent Developments .

Live Music Industry

The live music industry includes concert promotion and production, set design, venue and concession operation. Our
main competitors in the North American live music industry include Anschutz Entertainment Group, which operates
under a number of different names, House of Blues Entertainment, Inc., and SMG Entertainment, Inc. We also
compete with numerous smaller national and regional companies in the United States and Europe.

According to Pollstar, a leading publisher of concert industry data, from 2003 to 2005, North American gross concert
revenues increased from $2.5 billion to $3.1 billion, a compounded annual growth rate of approximately 11%. In the
2003 to 2005 period, our global music revenues, comprised of gross concert revenues, increased from $2.1 billion to
$2.3 billion, a compounded annual growth rate of 6%. We believe this growth was primarily due to increasing ticket
prices for top-grossing acts and the continued willingness of these acts such as Madonna, The Rolling Stones and U2
to continue touring. According to Pollstar, while industry revenues increased from 2004 to 2005, ticket sales for the
top 100 tours (representing approximately 67% of total domestic concert ticket revenues) declined by 3.5%. Although
total attendance at our owned and operated amphitheaters declined in 2005 as compared to 2004 as a result of fewer
events, the average per show attendance at these venues actually increased 7%. We believe that this increase in
average attendance was driven by a decrease in the average ticket price by 6% during 2005.

Typically, to initiate live entertainment events or tours, booking agents directly contract with performers to represent
them for defined periods. Booking agents then contact promoters, who will contract with them or directly with
performers to arrange events. Booking agents generally receive fixed or percentage fees from performers for their
services. Promoters earn revenues primarily from the sale of tickets, as well as percentages of revenues from
concessions. Performers are paid by the promoter under one of several different formulas, which may include fixed
guarantees, percentages of ticket sales or the greater of guaranteed amounts or profit sharing payments based on gross
ticket revenues. In addition, promoters may also reimburse performers for certain costs of production, such as sound
and lights. Under guaranteed payment formulas, promoters assume the risks of unprofitable events. Promoters may
renegotiate lower guarantees or cancel events because of insufficient ticket sales in order to reduce their losses.
Promoters can also reduce the risk of losses by entering into global or national touring agreements with performers
and including the right to offset lower ticket revenue shows with higher performing shows on the tour in the
determination of overall artist fees.

For musical tours, one to four months typically elapse between booking performers and the first performances.
Promoters, in conjunction with performers, managers and agents, set ticket prices and advertise events to cover
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expenses. Promoters market events, sell tickets, rent or otherwise provide venues (if not provided by booking agents)
and arrange for local production services, such as stages and sets.
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Venue operators typically contract with promoters to rent their venues for specific events on specific dates. Venue
operators provide services such as concessions, parking, security, ushering and ticket-taking, and receive some or all
of the revenues from concessions, merchandise, sponsorships, parking and premium seats. For the events they host,
venue operators typically receive fixed fees or percentages of ticket sales, as well as percentages of total concession
sales from the vendors and percentages of total merchandise sales from the merchandisers.

Industry participants, including ourselves, often perform one or more of the booking, promotion and venue operation
functions.

Theatrical Industry

The theatrical industry includes groups engaged in promoting, which is generally referred to in the theater industry as

presenting, and producing live theatrical presentations, as well as operating venues. Our main North American
competitors in the theatrical industry include Nederlander Producing Company of America, Mirvish Productions, The
Shubert Organization, The Walt Disney Company and Jujamcyn Theaters, as well as smaller regional players. In
Europe, our competitors include Cameron Mackintosh, Really Useful Theater Group and Ambassadors Theatre
Group, as well as smaller regional players.

According to data from members of The League of American Theatres and Producers, Inc., or the League, gross ticket
sales for the North American theatrical industry of touring Broadway theatrical performances has increased from
$642 million during the 2002-2003 season to $934 million during the 2004-2005 season, a compounded annual
growth rate of 21%. In the 2003 to 2005 period, our global theater revenues slightly decreased from $318.2 million to
$317.0 million based on fewer profitable shows that we had the rights to present.

Live theater consists mainly of productions of existing musicals and dramatic works and the development of new
works. While musicals require greater investments of time and capital than dramatic productions, they are more likely
to become touring theatrical shows. For existing musicals, 12 to 24 months typically elapse between producers
acquisitions of theatrical stage rights and the first performances. During this time the producers assemble touring
companies and ready the shows for tours. In comparison, dramatic productions typically have smaller production
budgets, shorter pre-production periods, lower operating costs and tend to occupy smaller theaters for shorter runs as
compared to musicals.

Producers of touring theatrical shows first acquire the rights to works from their owners, who typically receive royalty
payments in return. Producers then assemble casts, hire directors and arrange for the design and construction of sets
and costumes. Producers also arrange transportation and schedule shows with local presenters. Local presenters, who
generally operate or have relationships with venues, provide all local services such as selling tickets, hiring local
personnel, buying advertising and paying fixed guarantees to producers. Presenters then have the right to recover the
guarantees plus their local costs from ticket revenues. Presenters and producers share any remaining ticket revenues.
North American venues often sell tickets for touring theatrical performances through subscription series, which are
pre-sold season tickets for a defined number of shows in given venues.

In order to secure exclusive touring rights, investors may take equity positions in Broadway (New York) or West End
(London) shows. Touring rights are generally granted to investors for three to four years. After investors have
received complete return of their investments, net profits are generally split between the limited partners and
producers.

Other

Specialized Motor Sports Industry
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The specialized motor sports industry includes promoters and producers of specialized motor sports events as well as
venue operators. Typical events include motorcycle road racing, supercross racing, monster truck shows, freestyle
motocross events and other similar events. Our main competitors in the specialized motor sports industry are primarily
smaller regional promoters. On a broader level, we compete against other
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outdoor motor sports such as the National Association for Stock Car Auto Racing, or NASCAR, and the Indy Racing
League, or IRL, in the United States.

In general, most suitable markets where we operate host one to four motor sports events each year, with larger markets
hosting more performances. Venue operators of stadiums and arenas typically work with producers and promoters to
schedule individual events or full seasons of events. Corporate sponsorships and television exposure are important
financial components that contribute to the success of a single event or a season of events.

Specialized motor sports events make up a growing segment of the live entertainment industry. This growth has
resulted from additional demand in existing markets and new demand in markets where arenas and stadiums have
been built. The increasing popularity of specialized motor sports over the last several years has coincided with the
increased popularity of other professional motor sports events, such as professional auto racing, including NASCAR
and IRL. A number of events are also broadcast domestically and internationally.

Sports Representation Industry

The sports representation industry generally encompasses the negotiation of player contracts and the creation and
evaluation of endorsement, promotional and other business opportunities for clients. Sports agents may also provide
ancillary services, such as financial advisory or management services to their clients. Our primary competition in the
sports representation industry are other sports representation agencies such as International Management Group, or
IMG, Octagon Worldwide, and Gaylord Sports Management, as well as regional agencies and individual agents.

Our Business

We operate in two reportable business segments: global music and global theater. In addition, we operate in the
specialized motor sports, sport representation and other businesses, which are included under other.

Information related to the operating segments of our global music, global theater and other operations for 2005, 2004
and 2003 is included in Note M Segment Data in the Notes to Consolidated and Combined Financial Statements in
Item 8 of this Annual Report.

Global Music. Our global music business principally involves the promotion or production of live music shows and
tours by music artists in our owned and operated venues and in rented third-party venues. For the year ended
December 31, 2005, our global music business generated approximately $2.3 billion, or 79%, of our total revenues.
We promoted or produced over 10,000 events in 2005, including tours for artists such as U2, Paul McCartney, Dave
Matthews Band and Toby Keith. In addition, we produced several large festivals in Europe, including Rock Werchter
in Belgium, the North Sea Jazz Festival in Holland, and the Reading Festival in the United Kingdom. While our
global music business operates year-round, we experience higher revenues during the second and third quarters due to
the seasonal nature of our amphitheaters and international festivals, which are primarily used during or occur in May
through September.

Global Theater. Our global theater business presents and produces touring and other theatrical performances. Our
touring theatrical performances consist primarily of revivals of previous commercial successes and new productions
of theatrical performances playing on Broadway in New York City or the West End in London. For the year ended
December 31, 2005, our global theater business generated approximately $317.0 million, or 11%, of our total
revenues. In 2005, we presented or produced over 14,000 theatrical performances of productions such as The
Producers, The Lion King, Mamma Mia!, Hairspray, Movin Out, Phantom of the Opera and Chicago. We pre-sell
tickets for our touring shows in approximately 46 touring markets through Broadway Across America, one of the
largest subscription series in the United States and Canada. While our global theater business operates year-round, we
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experience higher revenues during September through April, which coincides with the theatrical touring season.
Other. We believe we are one of the largest promoters and producers of specialized motor sports events, primarily in
North America. In 2005, we held over 500 events in stadiums, arenas and other venues including monster truck

shows, supercross races, motocross races, freestyle motocross events, motorcycle road racing
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and dirt track motorcycle racing. In addition, we own numerous trademarked properties, including monster trucks
such as Grave Digger'™ and Blue Thunder'™, which generate additional licensing revenues. While our specialized
motor sports business operates year-round, we experience higher revenues during January through March, which is the
period when a larger number of specialized motor sports events occur.

We also provide integrated sports marketing and management services, primarily for professional athletes. Our
marketing and management services generally involve our negotiation of player contracts with professional sports
teams and of endorsement contracts with major brands. As of December 31, 2005, we had approximately 600 clients,
including Kobe Bryant (basketball), David Ortiz (baseball), Tom Lehman (golf), Andy Roddick (tennis), Roy E.
Williams (football) and Steven Gerrard (soccer).

We also promote and produce other live entertainment events, including family shows, such as Dora the Explorer and
Blue s Clues. In addition, we distribute television shows and DVDs, including Motley Crue: Carnival of Sins and
Ozzfest: 10th Year Anniversary Tour.

For the year ended December 31, 2005, businesses included under other generated approximately $298.5 million, or
10%, of our total revenues.

Our Business Activities

We principally act in the following capacities, performing one, some or all of these roles in connection with our events
and tours:

Venue Operation. As a venue operator, we contract with promoters to rent our venues for events and provide related
services such as concessions, merchandising, parking, security, ushering and ticket-taking. We generate revenues
primarily from rental income, ticket service charges, premium seating and venue sponsorships, as well as sharing in
percentages of concessions, merchandise and parking. Revenues generated from venue operations typically have a
higher margin than promotion or production revenues and therefore typically have a more direct relationship to
operating income.

Sponsorships and Advertising. We actively pursue the sale of national and local sponsorships and placement of
advertising, including signage, promotional programs, naming of subscription series and tour sponsorships. Many of
our venues also have name-in-title sponsorship programs. We believe national sponsorships allow us to maximize our
network of venues and to arrange multi-venue branding opportunities for advertisers. Our national sponsorship
programs have included companies such as American Express, Anheuser Busch and Coca-Cola. Our local and
venue-focused sponsorships include venue signage, promotional programs, on-site activation, hospitality and tickets,
and are derived from a variety of companies across various industry categories. Revenues generated from
sponsorships and advertising typically have a higher margin than promotion or production revenues and therefore
typically have a more direct relationship to operating income.

Promotion. As a promoter, we typically book performers, arrange performances and tours, secure venues, provide for
third-party production services, sell tickets and advertise events to attract audiences. We earn revenues primarily from
the sale of tickets and pay performers under one of several formulas, including a fixed guaranteed amount and/or a
percentage of ticket sales. For each event, we either use a venue we own or operate, or rent a third-party venue. In our
global theater business, we generally refer to promotion as presentation. Revenues related to promotion activities
represent the majority of our consolidated and combined revenues. These revenues are generally related to the volume
of ticket sales and ticket prices. Event costs, included in divisional operating expenses, such as artist and production
service expenses are typically substantial in relation to the revenues. As a result, significant increases or decreases in
promotion revenue do not typically result in comparable changes to operating income.
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Production. As a producer, we generally develop event content, hire directors and artistic talent, develop sets and
costumes, and coordinate the actual performances of the events. We produce tours on a global, national and regional
basis. We generate revenues from fixed production fees and by sharing in a percentage of event or tour profits
primarily related to the sale of tickets, merchandise and event and tour sponsorships. These production revenues are
generally related to the size and profitability of the
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production. Production costs, included in divisional operating expenses, are typically substantial in relation to the
revenues. As a result, significant increases or decreases in production revenue do not typically result in comparable
changes to operating income.

Operating Segments

Global Music

Within our global music segment, we are engaged in owning and operating concert venues, selling sponsorships and
advertising and promoting and presenting music events and tours. Our global music business principally involves the
promotion and production of live music performances and tours by music artists in venues owned and operated by us
and in third-party venues rented by us.

The musical venues we operate consist primarily of amphitheaters and music theaters. We typically receive higher
music profits from events in venues we own due to our ability to share in a greater percentage of revenues received
from concession and merchandise sales as well as the opportunity to sell sponsorships for venue naming rights and
other display advertising.

In the live music industry, concert venues generally consist of:

Stadiums  Stadiums are multi-purpose facilities, often housing local sports teams. Stadiums typically have
30,000 or more seats. Although they are the largest venues available for live music, they are not specifically
designed for live music. At December 31, 2005, we did not own or lease any stadiums, although on occasion we
may rent them for certain music events.

Amphitheaters Amphitheaters are generally outdoor venues with between 5,000 and 30,000 seats that are used
primarily in the summer season. We believe they are popular because they are designed specifically for concert
events, with premium seat packages and better lines of sight and acoustics. At December 31, 2005, we owned
14 and leased 23 amphitheaters.

Arenas  Arenas are indoor venues that are used as multi-purpose facilities, often housing local sports teams.
Arenas typically have between 5,000 and 20,000 seats. Because they are indoors, they are able to offer
amenities other similar-sized outdoor venues cannot such as luxury suites and premium club memberships. As a
result, we believe they have become increasingly popular for higher-priced concerts aimed at audiences willing
to pay for these amenities. At December 31, 2005, we owned one and leased two arenas.

Theaters Theaters are indoor venues that are built specifically for musical and theatrical events, but in some
cases with minimal aesthetic and acoustic consideration. These venues typically have less than 5,000 seats.
Because of their small size, they do not offer as much economic upside on a per show basis but as they can be
used year-round, unlike an amphitheater, they can generate profits similar to an amphitheater. Theaters
represent less risk to concert promoters because they have lower fixed costs associated with hosting a concert
and may provide a more appropriately sized venue for developing artists. At December 31, 2005, we owned six
and leased 17 theaters.

Clubs Clubs are indoor venues that are built specifically for musical events, but in some cases with minimal
aesthetic and acoustic consideration. These venues typically have less than 1,000 seats and often without full
fixed seating. Because of their small size, they do not offer as much economic upside, but they also represent
less of a risk to a concert promoter because they have lower fixed costs associated with hosting a concert and
also may provide a more appropriate size venue for developing artists. Clubs can also be used year-round and
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can therefore generate higher profits for the year, even though per show profits are lower. At December 31,
2005, we owned three and leased 11 clubs.

Festival Sites  Festival sites are outdoor locations used primarily in the summer season to stage day-long or
multi-day concert events featuring several performers. Depending on the location, festival site capacities can
range from 10,000 to 120,000. We believe they are popular because of the value provided to the fan by
packaging several performers for a day-long or multi-day event. While festival sites only host a few events each
year, they can provide higher operating income because they have
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lower costs associated with producing the event and maintaining the site. At December 31, 2005, we owned two

festival sites.
We own or operate domestic and international music venues in the following locations:

North American Music Venues:

DMA®
Region Type of Venue
Festival

City, State Rank* Amphitheater Theater Club Site
New York, NY 1
Holmdel, NJ 1
Wantagh, NY 1
Westbury, NY 1
Los Angeles, CA 2
Devore, CA 2
Irvine, CA 2
Chicago, IL 3
Tinley Park, IL 3
Philadelphia, PA 4
Camden, NJ 4
Upper Darby, PA 4
Boston, MA 5
Mansfield, MA 5
San Francisco, CA 6 2) )
Concord, CA 6
Mountain View, CA 6
Bristow, VA 8
Atlanta, GA 9
Houston, TX 10
Detroit, MI 11
Tampa Bay, FL 12
Auburn, WA 13
Phoenix, AZ 14
Cleveland, OH 16
Denver, CO 18
Sacramento, CA 19
Marysville, CA 19
St. Louis, MO 21
Pittsburgh, PA 22
Burgettstown, PA 22
Indianapolis, IN 25
Noblesville, IN 25
Charlotte, NC 27
Hartford, CT 28
Wallingford, CT 28
Table of Contents
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DMA®
Region Type of Venue
Festival

City, State Rank* Amphitheater Theater Club Site
Kansas City, KS 31
Bonner Springs, KS 31
Columbus, OH 32
East Troy, WI 33
Cincinnati, OH 34
Selma, TX 37
West Palm Beach, FL 38
Pelham, AL 40
Virginia Beach, VA 42
Albuquerque, NM 46
Darien Center, NY 49
Scranton, PA 54
Saratoga Springs, NY 55
Wheeling, WV 154
Morristown, OH 154

* DMA® region refers to a United States designated market area as of January 1, 2006. At that date, there were 210
DMA®s. DMA® is a registered trademark of Nielsen Media Research, Inc.

Bullet represents one venue by type, unless otherwise noted.

International Music Venues:

Type of Venue
Festival
City, Country Arena Theater Club Site

Cardiff, Wales

Dublin, Ireland

London, England (@Y) (6)
Manchester, England

Reading, England

Sheffield, England

Southampton, England

Stockholm, Sweden

Bullet represents one venue by type, unless otherwise noted.

Global Theater
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Within our theater segment, we are engaged in presentation and the production of touring and other theatrical
performances, owning and operating theatrical venues and selling sponsorships and advertising.

We pre-sell tickets for our touring and other theatrical performances through one of the largest subscription series,
Broadway Across America, in the United States and Canada (with 278,000 subscribers in the 2005-2006 season). We
present these subscription series in approximately 46 touring markets in North America, including Atlanta, Georgia;
Boston, Massachusetts; Chicago, Illinois; Houston, Texas; Nashville, Tennessee and Seattle, Washington.

We invest in the production of touring and other theatrical performances. Touring theatrical performances consist
primarily of revivals of previous commercial successes or new productions of theatrical performances
10
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currently playing on Broadway in New York City or the West End in London. Frequently, we invest in shows or
productions to obtain touring rights and favorable scheduling to distribute them across our presentation network.

In 2005, productions in which we had investments included The Producers, Guys and Dolls, Swan Lake, Fiddler on
the Roof, and Spamalot.

We derive revenues from our theater and venue operations primarily from rental income, presenting engagements,
sponsorships, concessions and merchandise. For each theatrical event we host, we typically receive a fixed fee for use
of the venue, as well as fees representing a percentage of total concession sales from the vendors and total
merchandise sales from the performer or tour producer. As a theater owner, we typically receive 100% of sponsorship
revenues and a portion of ticketing surcharges.

Theaters are generally indoor venues that are built specifically for musical and theatrical events, with substantial
aesthetic and acoustic consideration. These venues typically have less than 5,000 seats. Additionally, given their size,
they are able to host events aimed at niche audiences. At December 31, 2005, we owned 13 and leased 25 theaters in
our theater segment. The theater segment also leases one club. Of these venues, 15 theatrical venues are in North
America and 24 are international venues used primarily for theatrical presentations.

North American Theater Venues:

DMA®
Region Number of
Location Rank* Theaters
New York, NY 1
Chicago, IL 3
Philadelphia, PA 4
Boston, MA 5 4
Washington, DC 8
Minneapolis, MN 15 3
Baltimore, MD 24
Louisville, KY 50
Toronto, Canada n/a )

* DMA® region refers to a United States designated market area as of January 1, 2006. At that date, there were 210
DMA®s. DMAP® is a registered trademark of Nielsen Media Research, Inc.

Bullet represents one venue by type, unless otherwise noted.
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International Theater Venues:

Number Number
of of
Location Theaters Clubs

Ashton-Under-Lyne, England

Barcelona, Spain

Birmingham, England

Bristol, England

Edinburgh, Scotland

Felixtowe, England

Folkstone, England

Grimsby, England

Hastings, England

Hayes, England

Liverpool, England

London, England 2)
Madrid, Spain 3)
Manchester, England 2)
Oxford, England

Southport, England

Sunderland, England

Torbay, England

York, England

Bullet represents one venue by type, unless otherwise noted.
Other

Specialized Motor Sports. Our specialized motor sports events are primarily held in stadiums and arenas and include
monster truck shows, supercross races, motocross races, freestyle motocross events, motorcycle road racing and dirt
track motorcycle racing. Other events included in this division are thrill acts and other motor sports concepts and
events. Our specialized motor sports activities consist principally of the promotion and production of specialized
motor sports, which generate revenues primarily from ticket sales and sponsorships, as well as merchandising and
video rights. At December 31, 2005, we leased one arena in Leicestershire, England that is used in our other
operations.

Sports Representation. Our sports representation business specializes in the negotiation of professional sports
contracts and endorsement contracts for clients. Our clients have endorsed numerous products, both domestically and
internationally, for many high profile companies. The amount of endorsement and other revenues that our clients
generate is a function of, among other things, the clients professional performances and public appeal.

Within our sports representation business, we are engaged in talent representation, financial advisory services,
consulting services, marketing and client endorsements and sponsorship sales. The term of client representation
agreements vary by sport, but on average are for a period of three years with automatic renewal options. In addition,
we are generally entitled to the revenue streams generated during the remaining term of any contract we negotiate,
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even if our representation agreement expires or is terminated. The sports representation business primarily earns
revenue ratably over the year or contract life.

As of December 31, 2005, we had approximately 600 clients, including Kobe Bryant (basketball), David Ortiz
(baseball), Tom Lehman (golf), Andy Roddick (tennis), Roy E. Williams (football) and Steven Gerrard (soccer).
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Other live entertainment events. We also promote and produce other live entertainment events, including family
shows, such as Dora the Explorer and Blue s Clues. In addition, we distribute television shows and DVDs, including
Motley Crue: Carnival of Sins and Ozzfest: 10" Year Anniversary Tour.

Our Strategy

Our goal is to increase shareholder value by maximizing our cash flow from operations. To accomplish this goal, our
strategy is to acquire and distribute content through our global network and pursue all revenue lines that transpire
from the live event. This is to be achieved through:

Securing, promoting and marketing live content to fill our global network. We seek to attract large audiences
by securing compelling live content. We believe we have an established reputation for high standards of
performance and extensive knowledge of the live entertainment industry.

Maximizing revenue streams around our global venue distribution network. We seek to maximize our global
venue distribution network via acquiring compelling content and expanding ancillary revenue lines:
sponsorship, food and beverage, ticketing, merchandise and digital.

Building digital distribution revenue streams resulting from our vast live event tickets, event inventory, venue
network and fan database. We will look to create and distribute an array of live products directly to the fan and
maximize our live event investment.

Selectively pursuing investment and acquisition opportunities. We intend to pursue investments and
acquisitions that contribute to the above goals and where the returns and growth potential are consistent with
our long-term goal of increasing shareholder value. We believe that significant opportunities exist both in the
United States and foreign markets to expand our distribution network. However, our ability to make acquisitions
in the near term may be constrained by the limitations imposed by our financing documents, market conditions
and the tax matters agreement.

Competition

Competition in the live entertainment industry is intense. We compete primarily on the basis of our ability to deliver

quality entertainment products and enhanced fan experiences from music concerts, touring theatrical performances

and specialized motor sports events, including:

quality of service delivered to our clients;

track record in promoting and producing live entertainment events and tours both in the United States and
internationally;

track record in negotiating favorable terms of professional sports contracts and endorsement contracts for
clients;

scope and effectiveness of our expertise of marketing and sponsorship programs; and
financial stability.

Although we believe that our entertainment products and services currently compete favorably with respect to such
factors, we cannot provide any assurance that we can maintain our competitive position against current and potential
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competitors, especially those with significantly greater brand recognition, financial, marketing, service, support,
technical and other resources.

Global Music. In the markets in which we promote musical concerts, we face competition from promoters, as well as
from certain artists that promote their own concerts. We believe that barriers to entry into the promotion services
business are low and that certain local promoters are increasingly expanding the geographic scope of their operations.
In markets where we own or operate a venue, we compete with other venues to serve artists likely to perform in that
general region. In markets where we do not own or operate venues, we compete with other venues and promoters for
popular tours. Consequently, touring artists have significant alternatives to our venues in scheduling tours.

13
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Our main competitors in the North American live music industry include AEG Live and House of Blues
Entertainment, in addition to numerous smaller regional companies and various casinos in the United States and
Europe. Some of our competitors in the live music industry have a stronger presence in certain markets, and have
access to other sports and entertainment assets, as well as greater financial resources and brand recognition, which
may enable them to gain a greater competitive advantage in relation to us.

Global Theater. We compete with other presenters to obtain presentation arrangements with venues and performing
arts organizations in various markets, including markets with more than one venue suitable for presenting a touring or
other theatrical show. We compete with other New York and London-based production companies for the rights to
produce particular shows. As a producer of Broadway and West End shows, we compete with producers of other
theatrical performances for box office sales, talent and theater space. As the producer of a touring show, we compete
with producers of other touring or other theatrical performances to book the production in desirable presentation
markets.

Our main competitors in the global theatrical industry include Nederlander Producing Company of America, Mirvish
Productions, The Shubert Organization, The Walt Disney Company and Jujamcyn Theaters. Some of our competitors
in the theatrical industry operate more theaters and have more Broadway show interests than we do in New York City,
from which most North American theatrical touring productions originate. In addition, these competitors may have
significantly greater brand recognition and greater financial and other resources, which could enable them to
strengthen their competitive positions against us.

Other. Our main competitors in the specialized motor sports industry are primarily smaller regional promoters. On a
broader level, we compete against other outdoor motor sports such as NASCAR and IRL in the United States. Some

of our competitors in the specialized motor sports industry, such as NASCAR, enjoy stronger brand recognition and

larger revenues in the motor sports industry than we do and may have greater financial and other resources enabling

them to gain a greater competitive advantage in relation to us.

Our primary competition in sports representation includes numerous agencies such as IMG, Octagon and Gaylord, as
well as regional agencies and individual agents. Some of our competitors in the sports representation industry have a
stronger international presence than we do in the sports representation business, as well as larger television sports
programming and distribution capabilities.

Recent Developments

During July 2005, we purchased a 50.1% controlling interest in Mean Fiddler Group, PLC ( Mean Fiddler ) in the
United Kingdom for approximately $43.6 million. Total assets were valued at approximately $117.0 million, which
includes $93.9 million of goodwill, and total liabilities and minority interest of approximately $73.4 million. Mean
Fiddler is a consolidated subsidiary that is part of our global music segment. Mean Fiddler is involved in the
promotion and production of live music events, including festivals, and venue operations.

On December 21, 2005, we were spun-off from Clear Channel Communications through a tax free distribution of
shares to shareholders of Clear Channel Communications. At the date of the Separation, Clear Channel
Communications contributed its ownership interest in its subsidiary, Clear Channel Entertainment, to Live Nation,
Inc. In connection with the Separation, we issued 200,000 shares of Series A redeemable preferred stock, par value
$.01 per share, and 200,000 shares of Series B redeemable preferred stock, par value $.01 per share, with an aggregate
liquidation preference of $40.0 million. Both series of preferred stock accrue dividends at 13% per annum and are
mandatorily redeemable on December 21, 2011. See Item 7. Management s Discussion and Analysis of Financial
Condition and Results of Operations Liquidity and Capital Resources.
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On December 21, 2005, we entered into a $610.0 million credit agreement with a syndicate of banks and other
financial institutions. The credit agreement consists of a $325.0 million 71/2 -year term loan and a $285.0 million 61/2
-year revolving credit facility, with sub limits of up to $235.0 million available for the issuance of letters of credit and
up to $100.0 million available for borrowings in foreign currencies.
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See Item 7. Management s Discussion and Analysis of Financial Condition and Results of Operations Liquidity and
Capital Resources.

On January 25, 2006, we publicly announced a 15-year agreement to manage and promote the world famous
Wembley Arena in London. Wembley Arena is currently undergoing an extensive refurbishment with plans to re-open
in April 2006. Wembley Arena plays host to more than 200 international concerts and events each year.

On January 26, 2006, we publicly announced the sale of a portion of our sports talent representation business assets
located in Los Angeles for $12.0 million in cash.

On March 16, 2006, we entered into interest rate swaps as required by our senior secured credit facility. These swaps
have a life of three years, a notional amount of $162.5 million and a fixed rate of 5.105%.

Our Relationship with Clear Channel Communications

In connection with our separation from Clear Channel Communications, we entered into certain agreements with
Clear Channel. The key terms of the principal agreements that continue to be operative are discussed in Note H to the
consolidated and combined financial statements in Item 8. Financial Statements and Supplementary Data and Item 13.
Certain Relationships and Related Transactions, and are summarized below:

Master Separation and Distribution Agreement. On December 20, 2005, we entered into a Master Separation and
Distribution Agreement with Clear Channel Communications. The agreement provides for, among other things, the
principal corporate transactions required to effect the transfer of assets and our assumption of liabilities necessary to
separate the transferred businesses from Clear Channel, the distribution of our common stock to the holders of record
of Clear Channel common stock on December 14, 2005, and certain other agreements governing our relationship with
Clear Channel after the date of the Distribution.

Transition Services Agreement. On December 21, 2005, we entered into a Transition Services Agreement with Clear
Channel Management Services, L.P., an affiliate of Clear Channel Communications, pursuant to which Clear Channel
Management Services, L.P. will provide services to us including, but not limited to treasury, human resources, legal,
and information systems. The charges for the transition services are intended to allow Clear Channel Management
Services, L.P. to fully recover the allocated direct costs of providing the services, plus all out-of-pocket costs and
expenses, generally without profit. The allocation of costs will be based on various measures depending on the service
provided, including relative revenue, employee headcount or number of users of a service.

Tax Matters Agreement. On December 21, 2005, we entered into a Tax Matters Agreement with Clear Channel
Communications to govern the respective rights, responsibilities and obligations of Clear Channel and us with respect
to tax liabilities and benefits, tax attributes, tax contests and other matters regarding income taxes, non-income taxes
and preparing and filing tax returns, as well as with respect to any additional taxes incurred by us attributable to
actions, events or transactions relating to our stock, assets or business following the spin-off, including taxes imposed
if the spin-off fails to qualify for tax-free treatment under Section 355 of the Internal Revenue Code of 1986, as
amended (the Code ), or if Clear Channel is not able to recognize certain losses.

Employee Matters Agreement. On December 21, 2005, we entered into an Employee Matters Agreement with Clear
Channel Communications covering a number of compensation, employment and employee benefits matters relating to
our employees. In general, the agreement provides that we will be solely responsible for the majority of the liabilities
and expenses relating to our current and former employees and their covered dependents and beneficiaries, regardless
of when incurred.
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Trademark and Copyright License Agreement. On December 21, 2005, we entered into a Trademark and Copyright
License Agreement with Clear Channel Identity, L.P., an affiliate of Clear Channel Communications, establishing our
right to continue to use the trademark CLEAR CHANNEL,
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other marks incorporating the term CLEAR CHANNEL or variations thereof, the mark CC and other marks used in
connection with the businesses transferred to us during a transitional period ending December 21, 2006.

Government Regulations

We are subject to federal, state and local laws both domestically and internationally governing matters such as
construction, renovation and operation of our venues as well as:

licensing and permitting;

human health, safety and sanitation requirements;

the service of food and alcoholic beverages;

working conditions, labor, minimum wage and hour, citizenship, and employment laws;

compliance with The Americans with Disabilities Act of 1990 and the United Kingdom s Disability
Discrimination Act 1995;

sales and other taxes and withholding of taxes;
historic landmark rules; and
environmental protection.

We believe that our venues are in material compliance with these laws. The regulations relating to our food and
support service in our venues are many and complex. A variety of regulations at various governmental levels relating
to the handling, preparation and serving of food (including in some cases requirements relating to the temperature of
food), the cleanliness of food production facilities, and the hygiene of food-handling personnel are enforced primarily
at the local public health department level.

We also must comply with applicable licensing laws, as well as state and local service laws, commonly called dram
shop statutes. Dram shop statutes generally prohibit serving alcoholic beverages to certain persons such as an
individual who is intoxicated or a minor. If we violate dram shop laws, we may be liable to third parties for the acts of
the patron. Although we generally hire outside vendors to provide these services at our operated venues and regularly
sponsor training programs designed to minimize the likelihood of such a situation, we cannot guarantee that
intoxicated or minor patrons will not be served or that liability for their acts will not be imposed on us.

We are also required to comply with The Americans with Disabilities Act of 1990, or the ADA, the United Kingdom s
Disability Discrimination Act 1995, or the DDA, and certain state statutes and local ordinances that, among other
things, require that places of public accommodation, including both existing and newly constructed venues, be
accessible to customers with disabilities. The ADA and DDA require that venues be constructed to permit persons

with disabilities full use of a live entertainment venue. The ADA and DDA may also require that certain modifications
be made to existing venues in order to make them accessible to patrons and employees who are disabled. In order to
comply with the ADA, DDA and other similar ordinances, we may face substantial capital expenditures in the future.

From time to time, state and federal governmental bodies have proposed legislation that could have an affect on our

business. For example, some legislatures have proposed laws in the past that would impose potential liability on us
and other promoters and producers of live entertainment events for entertainment taxes and for other incidents that
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occur at our events, particularly relating to drugs and alcohol.
In addition, we and our venues are subject to extensive environmental laws and regulations relating to the use, storage,
disposal, emission and release of hazardous and non-hazardous substances, as well as zoning and noise level

restrictions which may affect, among other things, the hours of operations of our venues.
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At December 31, 2005, we had approximately 3,000 full-time employees, including 1,700 domestic and 1,300
international employees, of which approximately 2,900 were employed in our operations departments and
approximately 100 were employed in our corporate area. We expect to hire additional employees in our corporate area
as we transition to providing services that were and still are being provided to us by Clear Channel Communications
under a transitional services agreement, as discussed above.

Our staffing needs vary significantly throughout the year. Therefore, we also, from time to time, employ part-time or
seasonal employees. At December 31, 2005, we employed approximately 3,700 seasonal part-time employees and
during peak seasonal periods, particularly in the summer months, we have employed as many as 15,900 part-time
employees. The stagehands at some of our venues, and the actors, musicians and others involved in some of our
business operations are subject to collective bargaining agreements. Our union agreements typically have a term of
three years and thus regularly expire and require negotiation in the course of our business. We believe that we enjoy
good relations with our employees and other unionized labor involved in our events, and there have been no
significant work stoppages in the past three years. Upon the expiration of any of our collective bargaining agreements,
however, we may be unable to negotiate new collective bargaining agreements on terms favorable to us, and our
business operations at one or more of our facilities may be interrupted as a result of labor disputes or difficulties and
delays in the process of renegotiating our collective bargaining agreements. A work stoppage at one or more of our
owned or operated venues or at our produced or presented events could have a material adverse effect on our business,
results of operations and financial condition. We cannot predict the effect that new collective bargaining agreements
will have on our expenses or that caps on agents fees will have on the revenues and operating income of our sports
representation business.

Available Information

We are required to file annual, quarterly and current reports, proxy statements and other information with the

Securities and Exchange Commission ( SEC ). You may read and copy any materials we have filed with the SEC at the
SEC s Public Reference Room at 450 Fifth Street, NW, Washington, DC 20549. You may obtain information on the
operation of the Public Reference Room by calling the SEC at 1-800-SEC-0330. Our filings with the SEC are also
available to the public through the SEC s website at http://www.sec.gov.

You can find more information about us at our Internet website located at www.livenation.com. Our Annual Report on
Form 10-K, our Quarterly Reports on Form 10-Q, our Current Reports on Form 8-K and any amendments to those
reports are available free of charge on our Internet website as soon as reasonably practicable after we electronically
file such material with the SEC.

Item 1A. Risk Factors

You should carefully consider each of the following risks and all of the other information set forth in this Annual
Report. The following risks relate principally to our leverage, our business, our common stock and our separation
from Clear Channel Communications. The risks and uncertainties described below are not the only ones facing our
company. Additional risks and uncertainties not presently known to us or that we currently believe to be immaterial
may also adversely affect our business. If any of the following risks and uncertainties develop into actual events, this
could have a material adverse effect on our business, financial condition or results of operations. In that case, the
trading price of our common stock could decline.

Risks Associated with Our Leverage
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We have a large amount of debt, redeemable preferred stock and lease obligations that could restrict our operations
and impair our financial condition.

Our total indebtedness for borrowed money, including our redeemable preferred stock, was approximately
$406.8 million at December 31, 2005. Our current available borrowing capacity under the senior secured credit
facility is approximately $610.0 million, consisting of our $325.0 million term loan facility, all of which
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is outstanding, and our $285.0 million revolving credit facility, none of which is outstanding, with sub-limits up to
$235.0 million available for letters of credit. At December 31, 2005, outstanding letters of credit were approximately
$46.4 million leaving total available credit of $238.6 million for future borrowings. We may also incur additional
substantial indebtedness in the future.

Our substantial indebtedness could have adverse consequences, including:
increasing our vulnerability to adverse economic, regulatory and industry conditions;

limiting our ability to compete and our flexibility in planning for, or reacting to, changes in our business and the
industry;

limiting our ability to borrow additional funds; and

requiring us to dedicate a substantial portion of our cash flow from operations to payments on our debt, thereby
reducing funds available for working capital, capital expenditures, acquisitions and other purposes.

In addition, our redeemable preferred stock bears an annual dividend rate of 13%, or $5.2 million annually, and is
subject to financial and other covenants substantially similar to the covenants applicable to our senior secured credit
facility. If we default under any of these covenants, we will have to pay additional dividends.

In addition, as of December 31, 2005, we had approximately $1.0 billion in operating lease agreements, of which
approximately $64.3 million is due in 2006 and $60.7 million is due in 2007.

If our cash flow and capital resources are insufficient to service our debt, redeemable preferred stock or lease
obligations, we may be forced to sell assets, seek additional equity or debt capital or restructure our debt. However,
these measures might be unsuccessful or inadequate in permitting us to meet scheduled debt, redeemable preferred
stock or lease service obligations. We may be unable to restructure or refinance our obligations and obtain additional
equity financing or sell assets on satisfactory terms or at all. As a result, the inability to meet our debt, redeemable
preferred stock or lease obligations could cause us to default on those obligations. If we fail to meet any minimum
financial requirements contained in instruments governing our debt, we would be in default under such instruments,
which, in turn, could result in defaults under other debt instruments. In addition, if we default under any of the
covenants applicable to our preferred stock, we will have to pay additional dividends. Any such defaults could
materially impair our financial condition and liquidity. See Item 7. Management s Discussion and Analysis of
Financial Condition and Results of Operations Liquidity and Capital Resources for a discussion of our obligations.

To service our debt, lease and preferred stock obligations and to fund potential capital expenditures, we will require
a significant amount of cash to meet our needs, which depends on many factors beyond our control.

Our ability to service our debt, lease and preferred stock obligations and to fund potential capital expenditures for
venue construction, expansion or renovation will require a significant amount of cash, which depends on many factors
beyond our control. Our ability to make payments on and to refinance our debt, including our senior secured credit
facility, will also depend on our ability to generate cash in the future. This, to an extent, is subject to general
economic, financial, competitive, legislative, regulatory and other factors that are beyond our control.

We cannot assure you that our business will generate sufficient cash flow or that future borrowings will be available to
us in an amount sufficient to enable us to pay our debt, or to fund our other liquidity needs. As of December 31, 2005,
approximately $25.7 million of total indebtedness (excluding interest) is due in 2006, $9.1 million is due in the
aggregate for 2007 and 2008, $9.4 million is due in the aggregate for 2009 and 2010, and $362.6 million is due
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thereafter. See the table in Item 7. Management s Discussion and Analysis of Financial Condition and Results of
Operations  Contractual Obligations and Commitments Firm Commitments. If our future cash flow from operations

and other capital resources are insufficient to pay our obligations as they mature or to fund our liquidity needs, we
may be forced to reduce or delay our business
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activities and capital expenditures, sell assets, obtain additional equity capital or restructure or refinance all or a
portion of our debt on or before maturity. We may be limited on assets we can sell under the terms of the tax matters
agreement with Clear Channel Communications. We cannot assure you that we will be able to refinance any of our
debt on a timely basis or on satisfactory terms, if at all. In addition, the terms of our existing debt, including our senior
secured credit facility, other future debt and our preferred stock may limit our ability to pursue any of these
alternatives. See Item 7. Management s Discussion and Analysis of Financial Condition and Results of

Operations  Liquidity and Capital Resources.

Our senior secured credit facility and preferred stock designations may restrict our ability to finance operations
and capital needs and our operating flexibility.

Our senior secured credit facility and preferred stock designations include restrictive covenants that, among other
things, restrict our ability to:

incur additional debt;

pay dividends and make distributions;

make certain investments;

repurchase our stock and prepay certain indebtedness;

create liens;

enter into transactions with affiliates;

modify the nature of our business;

enter into sale-leaseback transactions;

transfer and sell material assets; and

merge or consolidate.
In addition, our senior secured credit facility and preferred stock designations include additional restrictions, including
requirements to maintain certain financial ratios. Our failure to comply with the terms and covenants in our
indebtedness could lead to a default under the terms of those documents, which would entitle the lenders to accelerate
the indebtedness and declare all amounts owed due and payable. If we default under any of the covenants applicable to
our preferred stock, the holder of our preferred stock may be entitled to elect a director of one of our subsidiaries, and
we will have to pay additional dividends.

Risk Factors Relating to Our Business

Our live entertainment business is highly sensitive to public tastes and dependent on our ability to secure popular
artists and other live entertainment events, and we may be unable to anticipate or respond to changes in consumer

preferences, which may result in decreased demand for our services.

Our ability to generate revenues from our entertainment operations is highly sensitive to rapidly changing public tastes
and dependent on the availability of popular artists and events. Our success depends in part on our ability to anticipate
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the tastes of consumers and to offer events that appeal to them. Since we rely on unrelated parties to create and
perform live entertainment content, any unwillingness to tour or lack of availability of popular artists, touring
theatrical performances, specialized motor sports talent and other performers could limit our ability to generate
revenues. In addition, we typically book our live music tours one to four months in advance of the beginning of the
tour and often agree to pay an artist a fixed guaranteed amount prior to our receiving any operating income. Therefore,
if the public is not receptive to the tour or we or a performer cancel the tour, we may incur a loss for the tour
depending on the amount of the fixed guarantee or incurred costs relative to any revenues earned, as well as foregone
revenue we could have earned at booked venues. Furthermore, consumer preferences change from time to time, and
our failure to anticipate, identify or react to these changes could result in reduced demand for our services, which
would adversely affect our operating results and profitability.
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We have incurred net losses and may experience future net losses.

Our operating results have been adversely affected by, among other things, a global economic slowdown, increased
cost of entertainers and a decline in the number of live entertainment events. We incurred a net loss of approximately
$130.6 million for the year ended December 31, 2005, and generated net income of approximately $16.3 million and
$57.0 million for the years ended December 31, 2004 and 2003, respectively. We may face reduced demand for our
live entertainment events and other factors that could adversely affect our results of operations in the future. We
cannot predict whether we will achieve profitability in future periods.

Our operations are seasonal and our results of operations vary from quarter to quarter, so our financial
performance in certain financial quarters may not be indicative of or comparable to our financial performance in
subsequent financial quarters.

We believe our financial results and cash needs will vary greatly from quarter to quarter depending on, among other
things, the timing of tours and theatrical productions, tour cancellations, capital expenditures, seasonal and other
fluctuations in our operating results, the timing of guaranteed payments and receipt of ticket sales, financing activities,
acquisitions and investments and receivables management. Because our results may vary significantly from quarter to
quarter, our financial results for one quarter cannot necessarily be compared to another quarter and may not be
indicative of our future financial performance in subsequent quarters. Typically, our global music segment
experiences its lowest financial performance in the first and fourth quarters of the calendar year as our outdoor venues
are primarily used during May through September. Our global theater segment experiences its strongest demand in the
first, second and fourth quarters of the calendar year as the theatrical touring season runs during September through
April. In addition, the timing of tours of top grossing acts can impact comparability of quarterly results year over year,
although annual results may not be impacted.

The following table sets forth our operating income (loss) for the last eight fiscal quarters (in thousands):

Operating
Fiscal Quarter Income (Loss)
March 31, 2004 $ 293
June 30, 2004 $ 8,056
September 30, 2004 $ 70,869
December 31, 2004 $ (20,235)
March 31, 2005 $ (27,526)
June 30, 2005 $ 15,258
September 30, 2005 $ 61,368
December 31, 2005 $ (62,783)

We may be adversely affected by a general deterioration in economic conditions, which could affect consumer and
corporate spending and, therefore, significantly adversely impact our operating results.

A decline in attendance at or reduction in the number of live entertainment events has had an adverse effect on our
revenues and operating income. In addition, during the most recent economic slowdown in the United States, many
consumers reduced their discretionary spending and advertisers reduced their advertising expenditures. The impact of
slowdowns on our business is difficult to predict, but they may result in reductions in ticket sales, sponsorship
opportunities and our ability to generate revenues. The risks associated with our businesses become more acute in
periods of a slowing economy or recession, which may be accompanied by a decrease in attendance at live
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entertainment events.

Our business depends on discretionary consumer and corporate spending. Many factors related to corporate spending
and discretionary consumer spending, including economic conditions affecting disposable consumer income such as
employment, fuel prices, interest and tax rates and inflation can significantly impact our operating results. Business
conditions, as well as various industry conditions, including corporate
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marketing and promotional spending and interest levels, can also significantly impact our operating results. These
factors can affect attendance at our events, premium seats, sponsorship, advertising and hospitality spending,
concession and souvenir sales, as well as the financial results of sponsors of our venues, events and the industry.
Negative factors such as challenging economic conditions, public concerns over additional terrorism and security
incidents, particularly when combined, can impact corporate and consumer spending, and one negative factor can
impact our results more than another. There can be no assurance that consumer and corporate spending will not be
adversely impacted by economic conditions, thereby possibly impacting our operating results and growth.
Loss of our key management and other personnel could impact our business.
Our business is dependent upon our senior executive officers and other key personnel to run our business. The loss of
these officers or other key personnel could adversely affect our operations, due to their associations and contacts with
performers and other key industry agents, venue managers and sponsors. Although we have entered into long-term
agreements with some of our key executive officers and other personnel to protect our interests in those relationships,
we can give no assurance that all or any of these key employees will remain with us or will retain their associations
with key business contacts.
Doing business in foreign countries creates certain risks not found in doing business in the United States.
Doing business in foreign countries involves certain risks that may not exist when doing business in the United States.
For the years ended December 31, 2005 and 2004, our international operations accounted for approximately 31% and
28%, respectively, of our revenues during those periods. The risks involved in foreign operations that could result in
losses against which we are not insured include:

exposure to local economic conditions;

potential adverse changes in the diplomatic relations of foreign countries with the United States;

hostility from local populations;

restrictions on the withdrawal of foreign investment and earnings;

government policies against businesses owned by foreigners;

investment restrictions or requirements;

expropriations of property;

potential instability of foreign governments;

risks of insurrections;

risks of renegotiation or modification of existing agreements with governmental authorities;

diminished ability to legally enforce our contractual rights in foreign countries;

foreign exchange restrictions;

withholding and other taxes on remittances and other payments by subsidiaries; and
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changes in foreign taxation structures.

In addition, we may incur substantial tax liabilities if we repatriate any of the cash generated by our international
operations back to the United States due to our current inability to recognize any foreign tax credits that would be
associated with such repatriation. We are not currently in a position to recognize any tax assets in the United States
that are the result of payments of income or withholding taxes in foreign jurisdictions.
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Exchange rates may cause fluctuations in our results of operations that are not related to our operations.

Because we own assets overseas and derive revenues from our international operations, we may incur currency
translation losses or gains due to changes in the values of foreign currencies relative to the United States Dollar. We
cannot predict the effect of exchange rate fluctuations upon future operating results. For the years ended December 31,
2005 and 2004, our international operations accounted for approximately 31% and 28%, respectively, of our revenues
during those periods. In addition, our international operations have accounted for approximately 63% of our operating
income in prior years. Although we cannot predict the future relationship between the United States Dollar and the
currencies used by our international businesses, principally the British Pound and the Euro, for the year ended
December 31, 2005, we experienced a foreign exchange rate net loss of $1.3 million which had a negative effect on
our operating income, while for the years ended December 31, 2004 and 2003, we experienced foreign exchange rate
net gains of $6.3 million and $7.6 million, respectively, for those periods, which had a positive effect on our operating
income. See Item 7. Management s Discussion and Analysis of Financial Condition and Results of

Operations  Quantitative and Qualitative Disclosure about Market Risk  Foreign Currency Risk.

We may be unsuccessful in our future acquisition endeavors, if any, which may have an adverse effect on our
business. Our compliance with antitrust, competition and other regulations may limit our operations and future
acquisitions.

Our future growth rate depends in part on our selective acquisition of additional businesses. We may be unable to
identify suitable targets for acquisition or make acquisitions at favorable prices. If we identify a suitable acquisition
candidate, our ability to successfully implement the acquisition would depend on a variety of factors, including our
ability to obtain financing on acceptable terms and requisite government approvals.

Acquisitions involve risks, including those associated with integrating the operations, financial reporting, technologies
and personnel of acquired companies; managing geographically dispersed operations; the diversion of management s
attention from other business concerns; the inherent risks in entering markets or lines of business in which we have
either limited or no direct experience; unknown risks; and the potential loss of key employees, customers and strategic
partners of acquired companies. We may not successfully integrate any businesses or technologies we may acquire in
the future and may not achieve anticipated revenue and cost benefits. Acquisitions may be expensive, time consuming
and may strain our resources. Acquisitions may not be accretive to our earnings and may negatively impact our results
of operations as a result of, among other things, the incurrence of debt, one-time write-offs of goodwill and
amortization expenses of other intangible assets. In addition, future acquisitions that we may pursue could result in
dilutive issuances of equity securities.

We are also subject to laws and regulations, including those relating to antitrust, that could significantly affect our
ability to expand our business through acquisitions. For example, the Federal Trade Commission and the Antitrust
Division of the United States Department of Justice with respect to our domestic acquisitions, and the European
Commission, the antitrust regulator of the European Union, with respect to our European acquisitions, have the
authority to challenge our acquisitions on antitrust grounds before or after the acquisitions are completed. State
agencies may also have standing to challenge these acquisitions under state or federal antitrust law. Comparable
authorities in foreign countries also have the ability to challenge our foreign acquisitions. Our failure to comply with
all applicable laws and regulations could result in, among other things, regulatory actions or legal proceedings against
us, the imposition of fines, penalties or judgments against us or significant limitations on our activities. In addition,
the regulatory environment in which we operate is subject to change. New or revised requirements imposed by
governmental regulatory authorities could have adverse effects on us, including increased costs of compliance. We
also may be adversely affected by changes in the interpretation or enforcement of existing laws and regulations by
these governmental authorities.
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In addition, restrictions contained in the tax matters agreement between us and Clear Channel and the credit
agreement for the senior secured credit facility restrict our ability to make acquisitions.
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There is the risk of personal injuries and accidents in connection with our live entertainment events, which could
subject us to personal injury or other claims and increase our expenses, as well as reduce attendance at our live
entertainment events, causing a decrease in our revenues.

There are inherent risks involved with producing live entertainment events. As a result, personal injuries and accidents
have, and may, occur from time to time, which could subject us to claims and liabilities for personal injuries. Incidents
in connection with our live entertainment events at any of our venues or venues that we rent could also result in

claims, reducing operating income or reducing attendance at our events, causing a decrease in our revenues. We are
currently subject to wrongful death claims, as well as other litigation. While we maintain insurance polices that
provide coverage within limits that are sufficient, in management s judgment, to protect us from material financial loss
for personal injuries sustained by persons at our venues or accidents in the ordinary course of business, there can be no
assurance that such insurance will be adequate at all times and in all circumstances.

Costs associated with, and our ability to, obtain adequate insurance could adversely affect our profitability and
financial condition.

Heightened concerns and challenges regarding property, casualty, liability, business interruption and other insurance
coverage have resulted from the terrorist and related security incidents on and after September 11, 2001 in the United
States, as well as the more recent terrorist attacks in Madrid and London. As a result, we may experience increased
difficulty obtaining high policy limits of coverage at reasonable costs, including coverage for acts of terrorism. We
have a material investment in property and equipment at each of our venues, which are generally located near highly
populated cities and which hold events typically attended by large numbers of fans. At December 31, 2005, we had
property and equipment with a net book value of approximately $808.9 million.

These operational, geographical and situational factors, among others, have resulted in, and may continue to result in,
significant increases in insurance premium costs and difficulties obtaining sufficiently high policy limits with
deductibles that we believe to be reasonable. We cannot assure you that future increases in insurance costs and
difficulties obtaining high policy limits will not adversely impact our profitability, thereby possibly impacting our
operating results and growth.

We cannot guarantee that our insurance policy coverage limits, including insurance coverage for property, casualty,
liability and business interruption losses and acts of terrorism, would be adequate under the circumstances should one
or multiple events occur at or near any of our venues, or that our insurers would have adequate financial resources to
sufficiently or fully pay our related claims or damages. We cannot guarantee that adequate coverage limits will be
available, offered at reasonable costs, or offered by insurers with sufficient financial soundness. The occurrence of
such an incident or incidents affecting any one or more of our venues could have a material adverse effect on our
financial position and future results of operations if asset damage and/or company liability were to exceed insurance
coverage limits or if an insurer were unable to sufficiently or fully pay our related claims or damages.

Costs associated with capital improvements could adversely affect our profitability and liquidity.

Growth or maintenance of our existing revenues depends in part on consistent investment in our venues. Therefore,
we expect to continue to make substantial capital improvements in our venues to meet long-term increasing demand,
to increase entertainment value and to increase revenues. We frequently have a number of significant capital projects
under way. Numerous factors, many of which are beyond our control, may influence the ultimate costs and timing of

various capital improvements at our venues, including:

availability of financing on favorable terms;
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unforeseen changes in design;
increases in the cost of construction materials and labor;
additional land acquisition costs;
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fluctuations in foreign exchange rates;

litigation, accidents or natural disasters affecting the construction site;

national or regional economic changes;

environmental or hazardous conditions; and

undetected soil or land conditions.
The amount of capital expenditures can vary significantly from year to year. In addition, actual costs could vary
materially from our estimates if the factors listed above and our assumptions about the quality of materials or
workmanship required or the cost of financing such construction were to change. Construction is also subject to

governmental permitting processes which, if changed, could materially affect the ultimate cost.

We are subject to extensive governmental regulation, and our failure to comply with these regulations could
adversely affect our business, results of operations and financial condition.

Our live entertainment venue operations are subject to federal, state and local laws, both domestically and
internationally, governing matters such as construction, renovation and operation of our venues as well as:

licensing and permitting;

human health, safety and sanitation requirements;

the service of food and alcoholic beverages;

working conditions, labor, minimum wage and hour, citizenship and employment laws;

compliance with The Americans with Disabilities Act of 1990 and the United Kingdom s Disability
Discrimination Act 1995;

sales and other taxes and withholding of taxes;
historic landmark rules; and
environmental protection.

While we believe that our venues are in material compliance with these laws, we cannot predict the extent to which
any future laws or regulations will impact our operations. The regulations relating to our food and support service in
our venues are many and complex. Although we generally contract with a third-party vendor for these services at our
operated venues, we cannot assure you that we or our third-party vendors are in full compliance with all applicable
laws and regulations at all times or that we or our third-party vendors will be able to comply with any future laws and
regulations or that we will not be held liable for violations by third-party vendors. Furthermore, additional or amended
regulations in this area may significantly increase the cost of compliance.

We also serve alcoholic beverages at many of our venues during live entertainment events and must comply with
applicable licensing laws, as well as state and local service laws, commonly called dram shop statutes. Dram shop
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statutes generally prohibit serving alcoholic beverages to certain persons such as an individual who is intoxicated or a
minor. If we violate dram shop laws, we may be liable to third parties for the acts of the patron. Although we
generally hire outside vendors to provide these services at our operated venues and regularly sponsor training
programs designed to minimize the likelihood of such a situation, we cannot guarantee that intoxicated or minor
patrons will not be served or that liability for their acts will not be imposed on us. There can be no assurance that
additional regulation in this area would not limit our activities in the future or significantly increase the cost of
regulatory compliance. We must also obtain and comply with the terms of licenses in order to sell alcoholic beverages
in the states in which we serve alcoholic beverages.

From time to time, state and federal governmental bodies have proposed legislation that could have an effect on our
business. For example, some legislatures have proposed laws in the past that would impose
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potential liability on us and other promoters and producers of live entertainment events for entertainment taxes and for
incidents that occur at our events, particularly relating to drugs and alcohol.

In addition, we and our venues are subject to extensive environmental laws and regulations relating to the use, storage,
disposal, emission and release of hazardous and non-hazardous substances, as well as zoning and noise level
restrictions which may affect, among other things, the hours of operations of our venues.

We face intense competition in the live entertainment industry, and we may not be able to maintain or increase our
current revenues, which could adversely affect our financial performance.

Our business segments are in highly competitive industries, and we may not be able to maintain or increase our
current live entertainment revenues. We compete in the global music and global theater industries, and within such
industries we compete with other venues to book performers, and, in the markets in which we promote musical
concerts, we face competition from other promoters, as well as from certain performers who promote their own
concerts. Our competitors also compete with us for key employees who have relationships with popular music artists
that have a history of being able to book such artists for concerts and tours. These competitors may engage in more
extensive development efforts, undertake more far-reaching marketing campaigns, adopt more aggressive pricing
policies and make more attractive offers to existing and potential artists. Our competitors may develop services,
advertising options or entertainment venues that are equal or superior to those we provide or that achieve greater
market acceptance and brand recognition than we achieve. It is possible that new competitors may emerge and rapidly
acquire significant market share. Other variables that could adversely affect our financial performance by, among
other things, leading to decreases in overall revenues, the numbers of advertising customers, event attendance, ticket
prices or profit margins include:

an increased level of competition for advertising dollars, which may lead to lower sponsorships as we attempt to
retain advertisers or which may cause us to lose advertisers to our competitors offering better programs that we
are unable or unwilling to match;

unfavorable fluctuations in operating costs, including increased guarantees to performers, which we may be
unwilling or unable to pass through to our customers;

our competitors may offer more favorable terms than we do in order to obtain agreements for new venues;
technological changes and innovations that we are unable to adopt or are late in adopting that offer more
attractive entertainment alternatives than what we currently offer, which may lead to reduction in attendance at
live events, a loss of ticket sales or to lower ticket prices;

other entertainment options available to our audiences that we do not offer;

unfavorable changes in labor conditions which may require us to spend more to retain and attract key
employees; and

unfavorable shifts in population and other demographics which may cause us to lose audiences as people
migrate to markets where we have a smaller presence, or which may cause sponsors to be unwilling to pay for
sponsorship and advertising opportunities if the general population shifts into a less desirable age or
geographical demographic from an advertising perspective.

We believe that barriers to entry into the live entertainment promotion business are low and that certain local
promoters are increasingly expanding the geographic scope of their operations.
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We depend upon unionized labor for the provision of some of our services and any work stoppages or labor
disturbances could disrupt our business.

The stagehands at some of our venues, and the actors, musicians and others involved in some of our business
operations are subject to collective bargaining agreements. Our union agreements typically have a term of three years
and thus regularly expire and require negotiation in the course of our business. Upon the expiration of any of our
collective bargaining agreements, however, we may be unable to negotiate new
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collective bargaining agreements on terms favorable to us, and our business operations may be interrupted as a result
of labor disputes or difficulties and delays in the process of renegotiating our collective bargaining agreements. A
work stoppage at one or more of our owned or operated venues or at our produced or presented events could have a
material adverse effect on our business, results of operations and financial condition. We cannot predict the effect that
new collective bargaining agreements will have on our expenses or that caps on agents fees will have on the revenues
and operating income of our sports representation business.

We are dependent upon our ability to lease, acquire and develop live entertainment venues, and if we are unable to
do so on acceptable terms, or at all, our results of operations could be adversely affected.

We require access to venues to generate revenues from live entertainment events. For these events, we use venues that
we own, but we also operate a number of our live entertainment venues under various agreements which include
leases with third-parties or equity or booking agreements, which are agreements where we contract to book the events
at a venue for a specific period of time. Our long-term success in the live entertainment business will depend in part
on the availability of venues, our ability to lease these venues and our ability to enter into booking agreements upon
their expiration. As many of these agreements are with third parties over whom we have little or no control, we may
be unable to renew these agreements or enter into new agreements on acceptable terms or at all, and may be unable to
obtain favorable agreements with venues. Our ability to renew these agreements or obtain new agreements on
favorable terms depends on a number of other factors, many of which are also beyond our control, such as national
and local business conditions and competition from other promoters. If the cost of renewing these agreements is too
high or the terms of any new agreement with a new venue are unacceptable or incompatible with our existing
operations, we may decide to forego these opportunities. There can be no assurance that we will be able to renew these
agreements on acceptable terms or at all, or that we will be able to obtain attractive agreements with substitute venues,
which could have a material adverse effect on our results of operations.

We plan to continue to expand our operations through the development of live entertainment venues and the
expansion of existing live entertainment venues, which poses a number of risks, including:

construction of live entertainment venues may result in cost overruns, delays or unanticipated expenses;
desirable sites for live entertainment venues may be unavailable or costly; and
the attractiveness of our venue locations may deteriorate over time.

Additionally, the market potential of live entertainment venues sites cannot be precisely determined, and our live
entertainment venues may face competition in markets from unexpected sources. Newly constructed live
entertainment venues may not perform up to our expectations. We face significant competition for potential live
entertainment venue locations and for opportunities to acquire existing live entertainment venues. Because of this
competition, we may be unable to add to the number of our live entertainment venues on terms we consider
acceptable.

Our revenues depend in part on the promotional success of our marketing campaigns, and there can be no
assurance that such advertising, promotional and other marketing campaigns will be successful or will generate
revenues or profits.

Similar to many companies, we spend significant amounts on advertising, promotional and other marketing campaigns
for our live entertainment events and other business activities. Such marketing activities include, among others,
promotion of ticket sales, premium seat sales, hospitality and other services for our events and venues and advertising
associated with our distribution of related souvenir merchandise and apparel. In the years ended December 31, 2005
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and 2004, we spent approximately 6.1% and 6.9%, respectively, of our revenues on marketing, including advertising,
and there can be no assurance that such advertising, promotional and other marketing campaigns will be successful or
will generate revenues or profits.
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Poor weather adversely affects attendance at our live entertainment events, which could negatively impact our
financial performance from period to period.

We promote many live entertainment events. Weather conditions surrounding these events affect sales of tickets,
concessions and souvenirs, among other things. Poor weather conditions can have a material effect on our results of
operations particularly because we promote a finite number of events. Due to weather conditions, we may be required
to reschedule an event to the next available day or a different venue, which would increase our costs for the event and
could negatively impact the attendance at the event as well as, food, beverage and merchandise sales. Poor weather
can affect current periods as well as successive events in future periods. If we are unable to reschedule events due to
poor weather, we are forced to refund the tickets for those events.

Increased costs associated with corporate governance compliance may significantly affect our results of operations.

The Sarbanes-Oxley Act of 2002 and the Securities Exchange Act of 1934, as amended, require changes in our
corporate governance and securities disclosure and compliance practices, and require a review of our internal control
procedures. We expect these developments to increase our legal compliance and financial reporting costs. In addition,
they could make it more difficult for us to attract and retain qualified members of our board of directors, or qualified
executive officers. Finally, director and officer liability insurance for public companies like us has become more
difficult and more expensive to obtain, and we may be required to accept reduced coverage or incur higher costs to
obtain coverage that is satisfactory to us and our officers or directors. We are presently evaluating and monitoring
regulatory developments and cannot estimate the timing or magnitude or additional costs we may incur as a result.

If we are unable to satisfy the requirements of Section 404 of the Sarbanes-Oxley Act of 2002, or our internal control
over financial reporting is not effective, the reliability of our financial statements may be questioned and our stock
price may suffer.

Section 404 of the Sarbanes-Oxley Act of 2002 requires any company subject to the reporting requirements of the
United States securities laws to do a comprehensive evaluation of its and its consolidated subsidiaries internal control
over financial reporting. To comply with this statute, we will be required to document and test our internal control
procedures; our management will be required to assess and issue a report concerning our internal control over
financial reporting; and our independent auditors will be required to issue an opinion on management s assessment of
those matters. Our compliance with Section 404 of the Sarbanes-Oxley Act will first be tested in connection with the
filing of our Annual Report on Form 10-K for the fiscal year ending December 31, 2006. The rules governing the
standards that must be met for management to assess our internal control over financial reporting are new and
complex and require significant documentation, testing and possible remediation to meet the detailed standards under
the rules. During the course of its testing, our management may identify material weaknesses or deficiencies which
may not be remedied in time to meet the deadline imposed by the Sarbanes-Oxley Act. If our management cannot
favorably assess the effectiveness of our internal control over financial reporting or our auditors identify material
weaknesses in our internal control, investor confidence in our financial results may weaken, and our stock price may
suffer.

We may be adversely affected by the occurrence of extraordinary events, such as terrorist attacks.

The occurrence and threat of extraordinary events, such as terrorist attacks, intentional or unintentional mass-casualty
incidents, natural disasters or similar events, may substantially decrease the use of and demand for our services and
the attendance at live entertainment events, which may decrease our revenues or expose us to substantial liability. The
terrorism and security incidents of September 11, 2001, military actions in Iraq, and periodic elevated terrorism alerts
have raised numerous challenging operating factors, including public concerns regarding air travel, military actions
and additional national or local catastrophic incidents, causing a nationwide disruption of commercial and leisure
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Following September 11, 2001, some artists refused to travel or book tours, which adversely affected our music
business, and many people did not travel to New York City, which caused us to experience lower attendance levels at
our theatrical performances playing on Broadway in New York City and adversely affected our theatrical business.
The occurrence of the 2005 terrorist attacks in London, England, also caused us to experience lower attendance levels
at our theatrical performances playing on the West End in London. The occurrence or threat of future terrorist attacks,
military actions by the United States, contagious disease outbreaks, natural disasters such as earthquakes and severe
floods or similar events cannot be predicted, and their occurrence can be expected to negatively affect the economies
of the United States and other foreign countries where we do business generally, specifically the market for live
entertainment.

Risks Relating to Our Common Stock

We cannot predict the prices at which our common stock may trade.

The market price of our common stock may fluctuate significantly due to a number of factors, some of which may be
beyond our control, including:

our quarterly or annual earnings, or those of other companies in our industry;

actual or anticipated fluctuations in our operating results due to the seasonality of our business and other factors
related to our business;

our loss or inability to obtain significant popular artists or theatrical productions;

changes in accounting standards, policies, guidance, interpretations or principles;

announcements by us or our competitors of significant contracts or acquisitions;

the failure of securities analysts to cover our common stock or changes in financial estimates by analysts;

changes in earnings estimates by securities analysts or our ability to meet those estimates;

the operating and stock price performance of other comparable companies;

overall market fluctuations; and

general economic conditions.
In particular, the realization of any of the risks described in these Risk Factors could have a significant and adverse
impact on the market price of our common stock. In addition, the stock market in general has experienced extreme
price and volume volatility that has often been unrelated to the operating performance of particular companies. This
volatility has had a significant impact on the market price of securities issued by many companies, including
companies in our industry. The changes frequently appear to occur without regard to the operating performance of
these companies. The price of our common stock could fluctuate based upon factors that have little or nothing to do

with our company, and these fluctuations could materially reduce our stock price.

The price of our common stock may fluctuate significantly, and you could lose all or part of the value of your
common stock.
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In recent years, the stock market has experienced extreme price and volume fluctuations. This volatility has had a
significant impact on the market price of securities issued by many companies, including companies in our industry.
The changes frequently appear to occur without regard to the operating performance of these companies. The price of
our common stock could fluctuate based upon factors that have little or nothing to do with our company, and these
fluctuations could materially reduce our stock price.

In the past, some companies that have had volatile market prices for their securities have been subject to securities
class action suits filed against them. If a suit were to be filed against us, regardless of the outcome,
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it could result in substantial legal costs and a diversion of our management s attention and resources. This could have a
material adverse effect on our business, results of operations and financial condition.

Our corporate governance documents, rights agreement and Delaware law may delay or prevent an acquisition of
us that shareholders may consider favorable, which could decrease the value of your shares.

Our amended and restated certificate of incorporation and amended and restated bylaws and Delaware law contain
provisions that could make it more difficult for a third-party to acquire us without the consent of our Board of
Directors. These provisions include restrictions on the ability of our shareholders to remove directors and
supermajority voting requirements for shareholders to amend our organizational documents, a classified board of
directors and limitations on action by our shareholders by written consent. Three of our nine directors are directors of
Clear Channel Communications. In addition, our Board of Directors has the right to issue preferred stock without
shareholder approval, which could be used to dilute the stock ownership of a potential hostile acquirer. Delaware law,
for instance, also imposes some restrictions on mergers and other business combinations between any holder of 15%
or more of our outstanding common stock and us. Although we believe these provisions protect our shareholders from
coercive or otherwise unfair takeover tactics and thereby provide for an opportunity to receive a higher bid by
requiring potential acquirers to negotiate with our Board of Directors, these provisions apply even if the offer may be
considered beneficial by some shareholders.

Our amended and restated certificate of incorporation provides that, subject to any written agreement to the contrary,
which agreement does not currently exist, Clear Channel Communications will have no duty to refrain from engaging
in the same or similar business activities or lines of business as us or doing business with any of our customers or
vendors or employing or otherwise engaging or soliciting any of our officers, directors or employees. Our amended
and restated certificate of incorporation provides that if Clear Channel Communications acquires knowledge of a
potential transaction or matter which may be a corporate opportunity for both us and Clear Channel Communications,
we will generally renounce our interest in the corporate opportunity. Our amended and restated certificate of
incorporation renounces any interest or expectancy in such corporate opportunity that will belong to Clear Channel
Communications. Clear Channel Communications will, to the fullest extent permitted by law, have satisfied its
fiduciary duty with respect to such a corporate opportunity and will not be liable to us or our shareholders for breach
of any fiduciary duty as our shareholder by reason of the fact that it acquires or seeks the corporate opportunity for
itself, directs that corporate opportunity to another person or does not present that corporate opportunity to us. These
provisions could make an acquisition of us less advantageous to a third-party.

Our obligation to indemnify, under certain circumstances, Clear Channel Communications and its affiliates pursuant
to the tax matters agreement against tax-related liabilities, if any, caused by the failure of the spin-off to qualify as a
tax-free transaction under Section 355 of the Code (including as a result of Section 355(e) of the Code) could deter a
change of control of us.

We have also adopted a shareholder rights plan intended to deter hostile or coercive attempts to acquire us. Under the
plan, if any person or group acquires, or begins a tender or exchange offer that could result in such person acquiring,
15% or more of our common stock, and in the case of certain Schedule 13G filers, 20% or more of our common stock,
without approval of our Board of Directors under specified circumstances, our other shareholders have the right to
purchase shares of our common stock, or shares of the acquiring company, at a substantial discount to the public
market price. Therefore, the plan makes an acquisition much more costly to a potential acquirer.

In addition, the terms of our senior secured credit facility provide that the lenders can require us to repay all
outstanding indebtedness upon a change of control, and the preferred stock requires one of our subsidiaries to offer to
repurchase the preferred stock at 101% of the liquidation preference upon a change of control. These provisions make
an acquisition more costly to a potential acquirer. See Item 7. Management s Discussion and Analysis of Financial
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Risks Relating to Our Separation from Clear Channel Communications

The cost of certain corporate functions necessary to operate as an independent company, previously provided by
Clear Channel Communications, may increase.

Prior to the Separation, our business was operated by Clear Channel Communications as part of its broader corporate
organization, rather than as an independent company. Our historical consolidated and combined financial results
reflect allocations of corporate expenses from Clear Channel Communications. Those allocations may be less than the
comparable expenses we would have incurred had we operated as a separate publicly-traded company. Clear Channel
Communications performed various corporate functions for us, including, but not limited to:

selected human resources related functions;
tax administration;

selected legal functions (including compliance with the Sarbanes-Oxley Act of 2002), as well as external
reporting;

treasury administration, investor relations, internal audit and insurance functions; and
selected information technology and telecommunications services.

As we implement these functions, the costs may be higher than previous years allocations or current estimates and our
losses may increase. As a result of the Separation, neither Clear Channel Communications nor any of its affiliates has
any obligation to provide these functions to us other than those services that Clear Channel Communications provides
pursuant to the transition services agreement. See Item 13. Certain Transactions and Related Party Transactions Our
Relationship with Clear Channel Communications Transition Services Agreement. If, once our transition services
agreement terminates, we do not have in place our own systems and business functions, we do not have agreements
with other providers of these services or we are not able to make these changes cost effectively, we may not be able to
operate our business effectively and our losses may increase. If Clear Channel Communications does not continue to
perform effectively the services that are required under the transition services agreement, we may not be able to
operate our business effectively.

We have a short operating history as a separate publicly-traded company and our historical combined and
consolidated financial information is not necessarily representative of the results we would have achieved as a
separate publicly-traded company and may not be a reliable indicator of our future results.

On December 21, 2005, we were spun-off from Clear Channel Communications, and, therefore, we have minimal
operating history as a separate publicly-traded company. The historical consolidated and combined financial
information included in this Form 10-K does not necessarily reflect the financial condition, results of operations or
cash flows we would have achieved as a separate publicly-traded company during the periods presented or those we
will achieve in the future. This is primarily a result of the following factors:

Prior to the Separation, our working capital requirements and capital for our general corporate purposes,
including acquisitions and capital expenditures, were satisfied as part of the corporate-wide cash management
policies of Clear Channel Communications. As a result of our separation, Clear Channel Communications is no
longer providing us with funds to finance our working capital or other cash requirements. Without the
opportunity to obtain financing from Clear Channel Communications, we may need to obtain additional
financing from banks, or through public offerings or private placements of debt or equity securities, strategic
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relationships or other arrangements. We currently have a credit rating of B1 by Moody s Investors Services, Inc.
and B+ by Standards & Poor s Rating Services, a division of The McGraw-Hill Companies, Inc., that is lower
than Clear Channel Communications credit rating and, as a result, we will incur debt on terms and at interest
rates that will not be as favorable as those generally enjoyed by Clear Channel Communications.
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Prior to our separation from Clear Channel Communications, our business was integrated with the other
businesses of Clear Channel Communications. We shared economies of scope and scale in costs, employees,
vendor relationships and customer relationships. While we have entered into short-term transition agreements
that will govern certain commercial and other relationships with Clear Channel Communications after the
Separation, those temporary arrangements may not capture the benefits our businesses enjoyed as a result of
common ownership prior to the Separation. The loss of these benefits as a consequence of the Separation could
have an adverse effect on our business, results of operations and financial condition.

Significant changes may occur in our cost structure, management, financing and business operations as a result
of our operating as a company separate from Clear Channel Communications. These changes will result in
increased costs associated with reduced economies of scale, stand-alone costs for services previously provided
by Clear Channel Communications, the need for additional personnel to perform services previously provided
by Clear Channel Communications and the legal, accounting, compliance and other costs associated with being
a public company with equity securities listed on a national stock exchange. We continue to use on a temporary
basis certain services of Clear Channel Communications under the transition services agreements and we may
not be able to adequately replace the services that Clear Channel Communications provides us in a timely
manner or on comparable terms.

The Separation could result in significant tax liability to our initial public shareholders.

Clear Channel Communications received a private letter ruling from the Internal Revenue Service substantially to the
effect that the distribution of our common stock to its shareholders qualifies as a tax-free distribution for United States
federal income tax purposes under Sections 355 and 368(a)(1)(D) of the Code. Although a private letter ruling from
the Internal Revenue Service generally is binding on the Internal Revenue Service, if the factual representations or
assumptions made in the letter ruling request are untrue or incomplete in any material respect, we will not be able to
rely on the ruling.

Furthermore, the Internal Revenue Service will not rule on whether a distribution satisfies certain requirements
necessary to obtain tax-free treatment under Section 355 of the Code. Rather, the ruling is based upon representations
by Clear Channel Communications that these conditions have been satisfied, and any inaccuracy in such
representations could invalidate the ruling. Therefore, in addition to obtaining the ruling from the Internal Revenue
Service, Clear Channel Communications made it a condition to the Separation that Clear Channel Communications
obtain an opinion of Skadden, Arps, Slate, Meagher & Flom LLP that the Distribution will qualify as a tax-free
distribution for United States federal income tax purposes under Sections 355 and 368(a)(1)(D) of the Code. The
opinion relies on the ruling as to matters covered by the ruling. In addition, the opinion is based on, among other
things, certain assumptions and representations as to factual matters made by Clear Channel Communications and us,
which if incorrect or inaccurate in any material respect would jeopardize the conclusions reached by counsel in its
opinion. The opinion is not binding on the Internal Revenue Service or the courts, and the Internal Revenue Service or
the courts may not agree with the opinion.

Notwithstanding receipt by Clear Channel Communications of the ruling and opinion of counsel, the Internal Revenue
Service could assert that the Distribution does not qualify for tax-free treatment for United States federal income tax
purposes. If the Internal Revenue Service were successful in taking this position, our initial public shareholders could
be subject to significant United States federal income tax liability. In general, our initial public shareholders could be
subject to tax as if they had received a taxable distribution equal to the fair market value of our common stock that
was distributed to them.

The Separation could result in significant tax-related liabilities to us.
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As discussed above, notwithstanding receipt by Clear Channel Communications of the ruling and the opinion of
counsel, the Internal Revenue Service could assert that the Distribution does not qualify for tax-free treatment for
United States federal income tax purposes. If the Internal Revenue Service were successful in taking this position,
Clear Channel Communications could be subject to significant United States federal
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income tax liability. In general, Clear Channel Communications would be subject to tax as if it had sold the common
stock of our company in a taxable sale for its fair market value. In addition, even if the Distribution otherwise were to
qualify under Section 355 of the Code, it may be taxable to Clear Channel Communications as if it had sold the
common stock of our company in a taxable sale for its fair market value under Section 355(e) of the Code, if the
Distribution were later deemed to be part of a plan (or series of related transactions) pursuant to which one or more
persons acquire directly or indirectly stock representing a 50% or greater interest in Clear Channel Communications
or us. For this purpose, any acquisitions of Clear Channel Communications stock or of our stock within the period
beginning two years before the Distribution and ending two years after the Distribution are presumed to be part of
such a plan, although we or Clear Channel Communications may be able to rebut that presumption.

Although such corporate-level taxes, if any, resulting from a taxable distribution generally would be imposed on Clear
Channel Communications, we have agreed in the tax matters agreement to indemnify Clear Channel Communications
and its affiliates against tax-related liabilities, if any, caused by the failure of the Separation to qualify as a tax-free
transaction under Section 355 of the Code (including as a result of Section 355(e) of the Code) if the failure to so
qualify is attributable to actions, events or transactions relating to our stock, assets or business, or a breach of the
relevant representations or covenants made by us in the tax matters agreement. If the failure of the Separation to
qualify under Section 355 of the Code is for any reason for which neither we nor Clear Channel Communications is
responsible, we and Clear Channel Communications have agreed in the tax matters agreement that we will each be
responsible for 50% of the tax-related liabilities arising from the failure to so qualify. Clear Channel Communications
reported a $2.4 billion capital loss as a result of the Separation. See Item 13. Certain Relationships and Related
Transactions Our Relationship with Clear Channel Communications Tax Matters Agreement for a more detailed
discussion of the tax matters agreement between Clear Channel Communications and us.

We could be liable for income taxes owed by Clear Channel Communications.

Each member of the Clear Channel Communications consolidated group, which includes Clear Channel
Communications, our company and our subsidiaries through December 21, 2005, and Clear Channel Communications
other subsidiaries, is jointly and severally liable for the United States federal income tax liability of each other
member of the consolidated group. Consequently, we could be liable in the event any such liability is incurred, and
not discharged, by any other member of the Clear Channel Communications consolidated group. Disputes or
assessments could arise during future audits by the Internal Revenue Service in amounts that we cannot quantify. In
addition, Clear Channel Communications has recognized a capital loss for United States federal income tax purposes
in connection with the Separation. If Clear Channel Communications is unable to deduct such capital loss for United
States federal income tax purposes as a result of any action we take following the Separation or our breach of a
relevant representation or covenant made by us in the tax matters agreement, we have agreed in the tax matters
agreement to indemnify Clear Channel Communications for the lost tax benefits that Clear Channel Communications
would have otherwise realized if it were able to deduct this loss. See Item 13. Certain Relationships and Related
Transactions Our Relationship with Clear Channel Communications Tax Matters Agreement.

Item 1B. Unresolved Staff Comments

None.

Item 2. Properties

As of December 31, 2005, we own, operate or lease 77 venues and 57 facilities throughout North America and 42
venues and 25 facilities internationally. We believe our venues and facilities are generally well maintained and in

good operating condition and have adequate capacity to meet our current business needs. We have a five-year lease
ending June 30, 2010 for our corporate headquarters in Beverly Hills, California, used primarily by our executive and
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global music domestic operations management staff. In addition, we have a twenty-year lease ending September 30,
2020, for office space in New York, New York, used by our global theater domestic operations management staff. We
also have a five-year lease ending September 30, 2008, for office space in London, England, used primarily by our
global music and global theater international operations management staff.
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Our leases are for varying terms ranging from monthly to yearly. These leases can be for terms of three to ten years
for our office leases and 15 to 25 years for our venue leases, and many provide for renewal options. There is no
significant concentration of venues under any one lease or subject to negotiation with any one landlord. We believe
that an important part of our management activity is to negotiate suitable lease renewals and extensions.

Item 3. Legal Proceedings

At the United States House Judiciary Committee hearing on July 24, 2003, an Assistant United States Attorney
General announced that the Department of Justice, or DOJ, was pursuing an antitrust inquiry concerning whether
Clear Channel Communications, and its subsidiaries, which included us, have tied radio airplay or the use of certain
concert venues to the use of our concert promotion services, in violation of antitrust laws. No adverse action has been
taken against Clear Channel Communications, and its subsidiaries, pursuant to this inquiry, and on February 10, 2006
we were informed by the DOJ that this investigation had been closed.

We initiated a lawsuit in July 2003 in the State Court of Santa Clara County, California against the City of Mountain
View and Shoreline Regional Park Community, seeking declaratory judgment, specific performance and injunctive
relief and remedies for breach of contract, inverse condemnation and indemnification as a result of the defendants
failure to provide parking lots and calculate rent payments in accordance with our lease agreement with the
defendants. The defendants in that suit have counterclaimed against us seeking accounting and declaratory judgment
and alleging theft, conversion, false claims, breach of contract, and racketeering relating to our payments under the
lease agreement. An accounting firm engaged by the city issued a report dated August 30, 2005, in which the firm
asserted that we owe the defendants $3.6 million, excluding interest, for rent payments for the period 1999-2004. On
September 2, 2005, the defendants issued a Notice of Default and Demand for Cure to us, demanding the payment of
these amounts and certain other non-monetary demands. The defendants agreed to accept a bond in lieu of cash for
satisfaction of its demand, which we filed with the court on October 11, 2005 as a cure under protest, pending the
outcome of the litigation. On December 27, 2005, the court issued its order on the parties respective motions for
summary judgment, in which our claims for breach of contract and indemnification were dismissed, and the
defendants counterclaim against us for conversion was also dismissed, with all remaining claims of the parties to be
further adjudicated. Trial is currently set for April 2006.

We were among the defendants in a lawsuit filed September 3, 2002 by JamSports in the United States Federal
District Court for the Northern District of Illinois. The plaintiff alleged that we violated federal antitrust laws and
wrongfully interfered with plaintiff s business and contractual rights. On March 21, 2005, the jury rendered its verdict
finding that we had not violated the antitrust laws, but had tortiously interfered with a contract which the plaintiff had
entered into with co-defendant AMA Pro Racing and with the plaintiff s prospective economic advantage. In
connection with the findings regarding tortious interference, the jury awarded to the plaintiff approximately

$17.0 million in lost profits and $73.0 million in punitive damages. In April, 2005, we filed a Renewed Motion for
Judgment as a Matter of Law and Motion For a New Trial, to seek a judgment notwithstanding the verdict or a new
trial from the United States District Court that tried the case. On August 15, 2005, the District Court granted that
motion in part, granting judgment in favor of the defendants on the plaintiff s claim for tortious interference with
prospective economic advantage and granting the defendants a new trial with respect to the issue of damages on the
plaintiff s claim for tortious interference with a contract. On November 30, 2005, the District Court granted plaintiff s
Motion to Reconsider the August 15th ruling and ordered a new trial on the tortious interference with prospective
economic advantage claim. On December 20, 2005 the parties entered into a settlement agreement which was
recorded in 2005 results of operations and will not have any impact on future operations.

We are a defendant in a lawsuit filed by Melinda Heerwagen on June 13, 2002 in the United States District Court for

the Southern District of New York. The plaintiff, on behalf of a putative class consisting of certain concert ticket
purchasers, alleges that anti-competitive practices for concert promotion services by us nationwide caused artificially
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high ticket prices. On August 11, 2003, the Court ruled in our favor, denying the plaintiff s class certification motion.
The plaintiff appealed this decision to the United States Court of Appeals for the Second Circuit, and oral argument
was held on November 3, 2004. On January 10, 2006, the Second
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Circuit Court of Appeals affirmed the ruling in our favor by the District Court. On January 17, 2006, the plaintiff filed
a Notice of Voluntary Dismissal of her action in the Southern District of New York.

We are aware of putative class actions filed by different named plaintiffs in the United States District Courts in
Philadelphia, Miami, Los Angeles, Chicago and New Jersey: Cooperberg v. Clear Channel Communications, Inc.,
et al., Civ. No. 2:05-cv-04492 (E.D. Pa.), Diaz v. Clear Channel Communications, Inc., et al., Civ. No. 05-cv-22413
(8.D. Fla.), Thompson v. Clear Channel Communications, Inc., Civ. No. 2:05-cv-6704 (C.D. Cal.), Bhatia v. Clear
Channel Communications, Inc., et al., Civ. No. 1:05-cv-05612 (N.D. Ill.), and Young v. Clear Channel
Communications, et al., Civ. Action No. 06-277-WHW (D.N.].). The claims made in these actions are substantially
similar to the claims made in the Heerwagen action, except that the geographic markets alleged are local in nature and
the members of the putative classes are limited to individuals who purchased tickets to concerts in the relevant
geographic markets alleged. We have filed our answers in all but the Chicago and New Jersey actions, and we have
denied liability. We intend to vigorously defend all claims in all of the actions. Trial has been set only in the Miami
action, for January 2007.

We were among the defendants in a lawsuit by Keith Beccia on July 10, 2002 and pending in the Morris County
Superior Court in New Jersey. Plaintiff alleged tortious interference with a contract, plus breach of contract, breach of
covenant of good faith and fair dealing and unfair competition, and interference with prospective economic advantage.
On November 17, 2003, plaintiff filed a statement of damages asserting that his estimated compensatory damages
were $3.9 million exclusive of losses for salary increases, value of benefits, and lost profits associated with the
contract at issue. Plaintiff was also seeking unliquidated punitive damages. On December 14, 2005, the parties entered
into a settlement agreement. This settlement, which does not constitute an admission of wrongdoing or liability by us,
was recorded in 2005 results of operations and will not have any impact on future operations.

We were a defendant in an arbitration proceeding brought by Eric Nederlander and Louis Raizin before the American
Arbitration Association, New York, New York in March 2004 in which the claimants alleged that they were entitled
to certain earn-out payments pursuant to a purchase agreement in connection with the construction and operation of an
amphitheater owned by us. On December 21, 2005, the parties entered into a settlement agreement. The settlement is
on terms that are not material to our operating results and does not constitute an admission of wrongdoing or liability
by us.

NETworks Presentations, LLC, a joint venture between us and Gentry & Associates, Inc., is among the defendants in
a lawsuit filed in the United States District Court for the Central District of California on September 22, 2005 by
Clifford Kellas. The plaintiff claims that he was subject to sexual harassment, gender discrimination and unlawful
retaliation in violation of Title VII of the 1964 Civil Rights Act. He seeks $5.0 million in general damages and

$5.0 million in punitive damages plus legal costs and prejudgment interest. No trial has yet been set, and we intend to
vigorously defend all claims.

From time to time, we are involved in other legal proceedings arising in the ordinary course of our business, including
proceedings and claims based upon violations of antitrust laws and tortious interference, which could cause us to incur
significant expenses. We also have been the subject of personal injury and wrongful death claims relating to accidents
at our venues in connection with our operations. As required, we have accrued our estimate of the probable costs for
the resolution of these claims. These estimates have been developed in consultation with counsel and are based upon
an analysis of potential results, assuming a combination of litigation and settlement strategies. It is possible, however,
that future results of operations for any particular period could be materially affected by changes in our assumptions
or the effectiveness of our strategies related to these proceedings. In addition, under our agreements with Clear
Channel Communications, we have assumed and will indemnify Clear Channel Communications for liabilities related
to our business for which they are a party in the defense.
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Item 4. Submission of Matters to a Vote of Security Holders
None.

34

Table of Contents

67



Edgar Filing: Live Nation, Inc. - Form 10-K

Table of Contents

PART II

Item 5. Market for Registrant s Common Equity, Related Shareholder Matters and Issuer Purchases of Equity
Securities

Our common stock was listed on the New York Stock Exchange under the symbol LYV on December 21, 2005. There
were 2,532 shareholders of record as of February 28, 2006. This figure does not include an estimate of the

indeterminate number of beneficial holders whose shares may be held of record by brokerage firms and clearing
agencies. The following table presents the high and low closing prices of the common stock on the New York Stock
Exchange during the calendar quarter indicated and the dividends declared during such quarter.

Common Stock

Market Price Dividends
High Low Declared
2005
Fourth Quarter (commencing December 21, 2005) $ 1400 $ 10.55 $
Dividend Policy

We presently intend to retain future earnings, if any, to finance the expansion of our business. Therefore, we do not
expect to pay any cash dividends in the foreseeable future. Moreover, the terms of our senior secured credit facility
and the designations of our preferred stock limit the amount of funds which we will have available to declare and
distribute as dividends on our common stock. Payment of future cash dividends, if any, will be at the discretion of our
board of directors in accordance with applicable law after taking into account various factors, including our financial
condition, operating results, current and anticipated cash needs, plans for expansion and contractual restrictions with
respect to the payment of dividends.

Purchases of Equity Securities by the Issuer and Affiliated Purchases

On December 22, 2005, we publicly announced that our Board of Directors authorized a $150.0 million share
repurchase program effective immediately. The repurchase program is authorized through December 31, 2006,
although prior to such time the program may be suspended or discontinued at any time. During the ten days ended
December 31, 2005, we repurchased the following shares:

Total Number of Maximum Dollar
Shares Purchased
as Value of Shares that
Average May Yet Be
Total Number of Price Part of Publicly Purchased
Shares Paid per Announced
Period Repurchased Share Program Under the Program
December 22 through
December 31 1,506,900 $ 11.95 1,506,900 $ 132,020,429
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As of February 28, 2006, 3.4 million shares had been repurchased for an aggregate purchase price of $42.7 million,
including commissions and fees, under the repurchase program.

Recent Sales of Unregistered Securities

Prior to the Separation, on December 21, 2005, pursuant to an exemption from registration under Section 4(2) of the
Securities Act of 1933, a subsidiary of ours sold 200,000 shares of Series A (voting) mandatorily Redeemable
Preferred Stock to third-party institutional investors for $100 per share ($20.0 million aggregate offering price) and
issued 200,000 shares of Series B (non-voting) mandatorily Redeemable Preferred Stock to Clear Channel
Communications, in exchange for all of the outstanding stock of one of our subsidiaries, who then sold this Series B
Redeemable Preferred Stock to third-party institutional investors. We did not receive any of the proceeds from the sale
of the Series B Redeemable Preferred Stock sold by Clear Channel Communications. All proceeds from the issuance
of Series A Redeemable Preferred Stock, which we received, were used to repay intercompany debt owed to Clear
Channel Communications. The principal underwriter was Goldman Sachs. The aggregate underwriting discounts and
commissions were $0.5 million. For more information regarding this issuance of preferred stock, see Item 1.
Business Recent Developments and Item 7. Management s Discussion and Analysis of Financial Condition and
Results of Operations- Liquidity and Capital Resources.
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Item 6. Selected Financial Data

Results of Operations Data:

Operating Expenses:
Divisional operating expenses
Depreciation and amortization
Loss (gain) on sale of operating

Corporate expenses

Operating income (loss)
Interest expense
Interest expense with Clear Channel
Communications

Equity in earnings (loss) of
nonconsolidated affiliates
Other income (expense)

Income (loss) before income taxes
and cumulative effect of a change in
accounting principle

Income tax benefit (expense):

Income (loss) before cumulative
effect of a change in accounting

Cumulative effect of a change in
accounting principle, net of tax of
$198,640(2)

Net income (loss)

Basic and diluted income (loss)

before cumulative effect of a change
in accounting principle per common

Cash dividends per share
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Year Ended December 31,(1)
2001 2002 2003 2004
(Unaudited)
(In thousands, except per share data)

$ 2,543,668 $ 2,473,319 $ 2,707,902 $ 2,806,128

2,386,504 2,302,707 2,506,635 2,645,293
299,343 64,836 63,436 64,095
(1,278) (15,241) (978) 6,371
49,294 26,101 30,820 31,386
(190,195) 94,916 107,989 58,983
9,476 3,998 2,788 3,119
65,501 58,608 41,415 42,355
6,690 (212) 1,357 2,906

3,213 332 3,224 (1,690)
(255,269) 32,430 68,367 14,725
44,112 (40,102) 68,272 55,946

(43,581) 11,103 (79,607) (54,411)
(254,738) 3,431 57,032 16,260

(3,932,007)

$ (254,738) $ (3,928,576) $ 57,032 $ 16,260

2005

$ 2,936,845

2,829,832
64,622

4,859
50,715

(13,183)
6,059

46,437

(276)
(3,176)

(69,131)

53,025
(114,513)

(130,619)

$ (130,619)

$ (1.96)
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As of December 31,
2001 2002 2003 2004 2005
(Unaudited)
(In thousands)

Balance Sheet Data:

Total assets $ 5,391,088 $ 1,518,644 $ 1,495,715 $ 1,478,706 $ 1,776,584
Long-term debt, including current

maturities $ 1,112,842 $ 622,831 $ 617,838 $ 650,675 $ 366,841
Redeemable preferred stock $ $ $ $ $ 40,000
Business/Shareholders equity $ 3,701,975 $ 230914 $ 188,283 $ 156,976 $ 636,700

(1) Acquisitions and dispositions significantly impact the comparability of the historical consolidated financial data
reflected in this schedule of Selected Financial Data.

(2) Cumulative effect of change in accounting principle for the year ended December 31, 2002, related to impairment
of goodwill recognized in accordance with the adoption of Statement of Financial Accounting Standards No. 142,
Goodwill and Other Intangible Assets.

The Selected Financial Data should be read in conjunction with Management s Discussion and Analysis.
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Item 7. Management s Discussion and Analysis of Financial Condition and Results of Operations

You should read the following discussion of our financial condition and results of operations together with the audited
consolidated and combined financial statements and notes to the financial statements included elsewhere in this
Annual Report. This discussion contains forward-looking statements that involve risks and uncertainties. The
forward-looking statements are not historical facts, but rather are based on current expectations, estimates,
assumptions and projections about our industry, business and future financial results. Our actual results could differ
materially from the results contemplated by these forward-looking statements due to a number of factors, including
those discussed under Item 1A. Risk Factors and other sections in this Annual Report.

Executive Overview

Our global music business experienced an increase in international revenues primarily due to acquisitions of
promoters and increased ticket prices and attendance at our international festivals. This was partially offset by a
decline in the number of events across our domestic amphitheaters as compared to 2004 which resulted in a decline in
total attendance. This segment was also affected by increased litigation expenses, severance and other reorganization
costs.

Our global theater business expanded its venue network during 2005 through acquisitions, but overall, experienced
reduced attendance and show profits. This segment was also impacted by increased write-offs of advances on theater
productions, severance and other reorganization costs during 2005.

Our other operations business experienced an increase in divisional operating expenses due to increased litigation
expenses as well as severance and other reorganization costs. The impact of these items was offset by growth in the
motor sports business due to additional demand in existing markets and new demand in markets where arenas and
stadiums have been built.

Basis of Presentation

The combined financial statements include amounts prior to the Separation that are comprised of businesses included
in the consolidated financial statements and accounting records of Clear Channel Communications, using the
historical basis of assets and liabilities of the entertainment business. The international assets of the Company were
contributed by Clear Channel Communications through a non-cash capital contribution to the Company of

$383.1 million in 2002. Management believes the assumptions underlying the combined financial statements are
reasonable. However, the combined financial statements included herein may not reflect what our results of
operations, financial position and cash flows would have been had we operated as a separate, stand-alone entity during
the periods presented or what our results of operations, financial position and cash flows will be in the future. Clear
Channel Communications net investment in the Company is shown as Business equity in lieu of Shareholders equity
in the combined financial statements prior to the Separation. On December 21, 2005, we separated from Clear
Channel Communications. As a result, we recognized the par value and additional paid-in-capital in connection with
the issuance of our common stock in exchange for the net assets of Clear Channel Communications entertainment
business contributed at that time, and we began accumulating retained earnings and currency translation adjustments
upon completion of the Separation. Beginning on December 21, 2005, our consolidated financial statements include
all accounts of the Company and its majority owned subsidiaries.
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Management s discussion and analysis, or MD&A, of our financial condition and results of operations is provided as a
supplement to the audited annual financial statements and footnotes thereto included elsewhere herein to help provide
an understanding of our financial condition, changes in financial condition and results of our operations. The
information included in MD&A should be read in conjunction with the annual financial statements. MD&A is
organized as follows:

Business overview. This section provides a general description of our business, as well as other matters that we
believe are important in understanding our results of operations and financial condition and in anticipating
futur